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INTRODUCTION

s | B

onsumers and microbusinesses' today receive disbursements from
a variety of sources for everything from payments for freelance
work to store rebates. The main source and method of disburse-

ment, however, depends on who the recipient is.

More than half of consumers and roughly 70 percent of microbusinesses
received at least one nongovernment payment in the last 12 months. Dis-
bursements related to income and earnings or payments for goods sold online
are the most common, accounting for more than two-thirds of payments
to microbusinesses and nearly 30 percent of those made to consumers.
These disbursements are often channeled through a wide variety of payment
options, but about half of them utilize legacy methods such as ACH, paper

checks or even cash.

PYMNTS’ research has identified a perception gap between how fast con-
sumers and microbusinesses say they receive their payments and the actual

methods payers claim to be using.

" We define microbusinesses as businesses that employ less than three employees and generate $500,000 or less in annual revenue.

The majority of consumers, at 58.4 per-
cent, and microbusinesses, at 70.8
percent, state that most of their non-
government payments come through
noninstant methods and take more than
a day to receive. Payers claim, however,
that they make only 45.3 percent of their
disbursements using noninstant methods
and use faster methods for the remain-
der. The perception gap is especially large
in select use cases, such as payments
related to income and earnings and prod-
uct purchases. This perception gap is
likely due to the fact that receivers cannot
always distinguish between the payment
methods used to disburse funds into
their bank accounts. Receivers, moreover,
most likely do not monitor their accounts
constantly and therefore have no way
of knowing with certainty how fast the
payments reach their accounts. This sug-
gests that increasing receivers’ awareness
regarding payment methods' speed can
help receivers access their funds more

quickly.

Introduction | 02

of consumers claim that
most of their disbursements
are paid via noninstant methods.

Increasing receivers’
awareness of the speed
of a disbursements'
payment method

can help
them access
their funds
more quickly.
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These are some of the results of PYMNTS’ Understanding The Current State Of Dis-
bursements: Who Pays, Who Collects And What Payment Methods Are Used Playbook,
a collaboration with Ingo Money. We surveyed more than 5,000 U.S. consumers and 500
microbusinesses that receive disbursements, as well as 600 companies of all sizes that
make disbursements. We gathered their views on payout options, payment methods used

and prevalence of instant payment methods.

This is what we learned.

Nearly one-half of all disbursements are made using legacy payment
methods. Insurance, lending and investment account disbursements

are more likely to be paid using slower disbursement methods.

Income and earnings, such as payments to freelance or contract workers
or goods sold online, are the most common sources of disbursement,
accounting for 64.1 percent of payments to microbusinesses and 28.6
percent of payments to consumers. Disbursements related to product
purchases account for 211 percent of payments received by consumers

and 14.9 percent of payments received by microbusinesses.

The bulk of these disbursements are still made using legacy payment
methods, including regular ACH, which can take up to five business days,
as well as checks and even cash: 49 percent of income and earnings
disbursements made to consumers and 52 percent made to microbusi-
nesses rely on legacy payment methods. This is also true for 59 percent
of insurance and lending-related disbursements to consumers and 50

percent of investment account disbursements made to microbusinesses.

Introduction | 04

Business senders say they make payments to consumers and SMBs
using instant payment methods, but consumers and microbusinesses

perceive otherwise.

PYMNTS’ research has identified a gap between senders and receivers’
perceptions when it comes to the use and availability of instant payment
options. Consumers and microbusinesses, at 58.4 percent and 70.8 per-
cent, respectively, say that the most common payment methods through
which they receive their nongovernment disbursements are traditional
methods such as checks, noninstant digital methods and bank account
deposits, resulting in them having to wait three to five days to access their
funds. Only 35.6 percent of consumers’ disbursements and 24.4 percent of
microbusinesses’ are received via faster methods such as same-day ACH,
according to receivers. Even fewer payments, 6 percent of consumers’ and

4.8 percent of microbusinesses) are received via instant payment rails.

Payers, however, claim that only 45.3 percent of their payments are made
through noninstant digital methods, while 39.1 percent are made through
faster methods and 15.6 percent are allegedly made through instant meth-

ods.

This gap is likely related to the fact that receivers often cannot tell the
difference between certain payment methods, such as ACH or noninstant
digital methods, when they receive funds into their accounts. Receivers
that do not closely monitor their accounts, moreover, do not know how
fast funds are actually received. This may lead receivers to perceive they
are being paid through different methods than the ones senders are actu-

ally using.

© 2020 PYMNTS.com All Rights Reserved
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Income and earnings and product purchase-related

disbursements show the largest perception gap.

Consumers and microbusinesses report that 73.9 percent and
84.8 percent, respectively, of their product purchase-related dis-
bursements are received through noninstant methods. Payers,
on the other hand, say that only 42.8 percent of product pur-
chase-related payments are sent via noninstant methods, that
38.8 percent are made in cash or through same-day ACH and

18.4 percent are instant payments.

A relatively smaller but still significant perception gap exists
with payments related to income and earnings. Consumers and
microbusinesses say that 54.4 percent and 74.1 percent of these
disbursements, respectively, are received through noninstant
methods. Payers, however, claim that only 46.7 percent of these

payments use noninstant methods.

14%

OF
CONSUMERS

850F%

MICROBUSINESSES

received product purchase-related
disbursements through noninstant methods.

Introduction

Gen Z consumers and millennials are the most likely to have received

instant payments.

Gen Z consumers are the most likely of all age demographics to have
received an instant disbursement, with nearly 17 percent of nongovern-
ment payment recipients in this group having received at least one in the
last year. Millennials are the second-most likely to have received instant
payments, at 15.6 percent. Only 8 percent of baby boomers and seniors
received an instant payment. Income and earnings and insurance and lend-
ing disbursements lead instant payment use among Gen Z consumers and
millennials: 12.7 percent of Gen Z and 9.4 percent of millennials received
an instant income and earnings-related payment, and 11.8 percent and 10

percent, respectively, received an insurance and lending payment instantly.

These younger consumers are also more likely than other age groups to
bank with financial institutions and insurance service providers that make
instant payments available. This may explain why they are also leading the

use of instant methods to receive their disbursements.

Instant disbursements are more commonly received for payments relating
to insurance and lending, product purchases and income and earnings,
as nearly 9 percent of consumers have received them. These are also the
most commonly received disbursements by millennials and Gen Z con-

sumers.

06
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ore consumers and microbusinesses are receiving disbursements today,
albeit for varied reasons and from varying sources. Our research shows

that 68.1 percent of consumers have received at least one disbursement

in the last 12 months, 7 percent more than in 2019.2 An even larger share

Understanding

the types of :::elctrl(:::zl;w:zzes at 731 percent, have received at least one disbursement in the
disbursements
consumers and e ot commn s of g

Types of disbursements received by consumers . .
and microbusinesses ernmental disbursement consists of

| [ ] . .
Share of all nongovernment disbursements received, . .
microbusinesses

such as those for freelance or consulting

Income and earnings

rece ive 4% - work or for goods or services sold online.

Our research shows that 64.1 percent of
Product purchase-related . . . .
14.9% I disbursements received by microbusi-
211%
nesses and 28.6 percent of those to
Insurance and loans . . .
9.4% HEEE consumers fall into this category. This is
18.8%
followed by payments related to prod-
Investment account
0.9% N uct purchases, such as manufacturer or
17.6%
product rebates or warranty payments.

Other disbursements

1.7% W
14.0%
Source: PYMNTS.com
M Microbusinesses
Consumers
2 Disbursements Satisfaction Report 2020: Monetizing Payout Choice. PYMNTS.com. 2020. https://www.pymnts.com/disbursements/2020/new-data-the-number-of-dis
bursements-is-increasing-the-number-sent-instantly-barely-hits-10-percent/. Accessed September 2020.
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Our research reveals that the sources of disbursements received by consumers also FIGURE 3: :
. . . . . . Sources of disbursements to microbusinesses Nearly a thlrd Of baby
tend to vary by generation and income. Millennials, especially those earning over Share of microbusinesses that received various types of .
disbursements, by annual revenue boomers and seniors

$100,000 annually, are more likely to receive disbursements related to earnings. Our

research shows that millennials received 36.9 percent of such disbursements and Gen received disbursements

90.6%
X consumers accounted for 28.1 percent. Gen Z consumers, meanwhile, are the least 88.6%
92.2%
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related to

ings-related disbursements were received by this group. Product purchase-related prod uct

21.3%

likely to have received any type of disbursements, as 12.2 percent of income and earn-

18.6% [
20.5% I h
28.6% purc dSes.
FIGURE 2: Insurance and loans
Sources of disbursements to consumers 1;2; |
Share of disbursements received by consumers, by generation and income level 19.3% [ .
19.5% |— Baby boomers and seniors, on the other
GENERATION INCOME Investment account hand, are the most likely recipients of
‘ ‘ gl ——— = payments related to product purchases,
Income and earnings Income and earnings 17.0% . .
12.2% 27.3% 221% | closely followed by millennials. These two
36.9% 35.2% [
23.9% = 37.6% Other disbursements groups account for 32.5 percent and 31.3
22.8% I 4.2% . . .
Product purchase-related 1% | percent, respectively, of disbursements in
Product purchase-related 24.8% 34% W h
- 35.4% 2.6% Wl this category.
9.5% 39.9% GG gory
31.3% All nongovernment disbursements
20.9% . .
26.6% Insurance and loans 96.9% Larger microbusinesses that generate
32.5% I 23.2% 95.7% [ . .
ig.g? I 98.9% | between $250,000 and $500,000 in annual
Insurance and loans 98.7% . .
10.6% oox Source: PYMNTS.com revenues are the most likely recipients
36.'9°/Z Investment account $0-$100 )
24.6% [ 18.7% 1 1006150k of any type of nongovernment disburse-
26.7% I 35.6% W $150K-$250K
25.8% —— 45.7% I $250K-$500K ments. Our data shows that 92.2 percent
Investment account Other disbursements of large microbusinesses received a pay-
8.8% 26.9% . X
29.0% 37.3% IE— ment related to income and earnings and
19.6% [ 35.8%
pro—————— that 28.6 percent received one related to
. GENERATION INCOME product purchases. This compares to 90.6
Other disbursements
1N.7% Generation 2 $0-$50K percent and 21.3 percent, respectively,
31.4% Millennials [ $50K-$100K
20.4% I M 5ridge millennials M $100k+ of small microbusinesses with annual
31.3% ] M Generation X .
I Baby boomers and seniors revenues below $100,000 that received
Source: PYMNTS com disbursements in those categories.
PYMNTS com &
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Consumers and microbusinesses receive
their disbursements through a vari-
ety of payment methods. Our research
shows that the majority of payments are
received via old-school methods, includ-
ing three-to-five-day ACH, checks and
cash. An average of 50.1 percent of con-
sumers’ disbursements and 49.9 percent
of microbusinesses’ are received through

legacy methods.

Certain use cases tend to rely more heav-
ily on legacy methods than others: 58.8
percent of consumers' and 45 percent
of microbusinesses' insurance and loan
disbursements were made in this way.
Disbursements related to product pur-
chases were more commonly received
using digital methods, with legacy
methods accounting for only 42.6 percent
of consumers’ and 43 percent of micro-

businesses’ payments in this category.

Approximately 50 percent
of consumers' and
microbusinesses'
disbursements

are received via legacy methods
such as checks and regular ACH.

co

TABLE 1:

How consumers and microbusinesses perceive the methods used for their payments

Understanding the types of disbursements consumers and microbusinesses receive | 12

Share of nongovernment disbursements received through various payment methods, by use case

Income an
earnings

d

Product
purchase-related

Insurance
and loans

Investment
account

Other

disbursements

Nongovernment
disbursements

CONSUMERS

* Cash 20.6% 8.8% 121% 8.8% 30.8% 15.8%
* Check 15.8% 23.8% 31.6% 18.0% 17.2% 21.1%

e Three-to-five-day ACH 12.4% 10.0% 15.1% 18.1% 111% 13.3%
«  All legacy payments 48.8% 42.6% 58.8% 45.0% 591% 50.1%
* Same-day ACH 19.2% 10.5% 22.4% 36.2% 10.0% 19.8%
* Noninstant digital payments 26.2% 40.1% 121% 14.4% 24.8% 241%
* Instant payments 5.9% 6.7% 6.6% 4.4% 6.2% 6.0%

MICROBUSINESSES

e Cash 10.6% 57% 6.0% 7.6% 111% 9.2%

* Check 32.0% 25.3% 29.0% 21.0% 55.6% 30.0%
e Three-to-five-day ACH 9.1% 12.0% 10.0% 21.0% 5.6% 10.8%
«  All legacy payments 51.7% 43.0% 45.0% 49.5% 72.2% 49.9%
* Same-day ACH 10.6% 3.8% 44.0% 35.2% 16.7% 15.3%
* Noninstant digital payments 33.0% 47.5% 8.0% 8.6% 11.1% 30.0%
* Instant payments 4.7% 57% 3.0% 6.7% 0.0% 4.8%

Source: PYMNTS.com

© 2020 PYMNTS.com All Rights Reserved



The
payment
method

gap

onsumers and businesses want
choice and convenience in
receiving disbursements, but
receivers’ perceptions of the
disbursement experience tend to vary

from those of payers.

PYMNTS’ research shows that consum-
ers and microbusinesses say they receive
most disbursements via noninstant
methods, taking more than a day for
recipients to have access to their funds.
Consumers report receiving the bulk of
their nongovernment disbursements
via noninstant digital methods, at 241
percent, and paper checks, at 211 per-
cent, while another 13.3 percent of
disbursements are received through ACH
payments that take three to five days to

reach the recipient.

Use of noninstant digital methods is par-
ticularly high for payments received for
goods sold online, at 45.3 percent, and
product purchase-related payments, at
401 percent. Paper checks, meanwhile,
are used for 31.6 percent of insurance and

loan payments.

The prevalence of paper checks is even
more widespread for B2B payments

despite challenges associated with

The payment method gap

Paper
checks

account for

30 percent of
disbursements
received by
microbusinesses.
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speed, error and reconciliation. Our sur-
vey findings reveal that microbusinesses
on average receive 30 percent of their dis-
bursements through paper checks and an
additional 30 percent through noninstant
digital methods. Checks are particularly
common for disbursements relating to
business invoices and freelance and
consulting contracts, whereas other non-
instant digital methods are used for 61.8
percent of online sales-related disburse-

ments.

Businesses that issue disbursements,

however, claim that nearly 55 percent

TABLE 2:

The payment methods senders use

of their payments are made via faster
methods, including same-day ACH pay-
ments, cash and even instant payment
methods. Same-day ACH payments are
the most commonly used disbursement
method, according to payers, account-
ing for 291 percent of payments. Instant
methods are used in 15.6 percent of pay-
ments, and 10 percent of payments are

made in cash.

Noninstant digital payments and checks,
on the other hand, are used by senders
for issuing only 17.8 percent and 11.5 per-

cent of disbursements, respectively, a

Share of nongovernment disbursements sent through various payment methods, by use case

Income and Product Insurance Investment Other Nongovernment

earnings purchase-related  and loans account disbursements  disbursements
e Cash 11.2% 10.0% 81% 9.0% 10.0% 10.0%
* Check 13.1% 9.1% 10.7% 9.0% 20.0% 11.5%
e Three-to-five-day ACH 13.5% 15.1% 17.7% 19.8% 20.0% 16.0%
* All legacy payments 37.8% 34.2% 36.6% 37.9% 50.0% 37.5%
* Same-day ACH 27.2% 28.8% 30.4% 31.9% 30.7% 291%
* Noninstant digital payments 20.2% 18.6% 15.9% 14.9% 10.7% 17.8%
. Instant payments 14.8% 18.4% 171% 15.3% 8.6% 15.6%

@

FIGURE 4:

How consumers, microbusinesses and payers receive
and send their payments

Share of nongovernment disbursements received
through different payment methods

Same-day ACH

15.3% I
19.8%

Non-instant digital payments

30.0%
241%

|
Check
|

30.0%
211%

Three- to five-day ACH

10.8% [N
13.3%

Cash

9.2% N
15.8%

Instant payments

4.8%
6.0%

M vicrobusinesses

Consumers

Share of disbursements sent by payers through different
payment methods

Same-day ACH
29.1%

Noninstant digital payments
17.8%

@]
I
[0}
Q
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11.5%

Three-to-five-day ACH

16.0%

Cash

10.0%

Instant payments

15.6% [N

The payment method gap

much lower share than both consumers
and microbusinesses acknowledge for

nongovernment payments.

Our research shows that the perception
gap is greater for product purchase-
related disbursements. Senders state
that 38.8 percent of these disbursements
use either cash or same-day ACH and
that 18.4 percent are instant. Consum-
ers, meanwhile, say that 19.4 percent of
payments in this category are received in
cash or via same-day ACH and that only
6.7 percent are instant. These shares are
9.5 percent and 5.7 percent, respectively,

for microbusinesses.

Receivers thus seem to overestimate the
use of noninstant payment methods while
underestimating their access to faster
disbursement options. The reason for this
gap is probably related to the fact that
receivers, unless they constantly monitor
their accounts, do not exactly know how
long it takes for the funds to be available
once a payment has been made. This gap
also highlights the need for providers to
promote awareness around the use and

availability of instant payment options.

16
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Instant
payment use
and the
generation

gap

nstant payments are steadily gaining

ground due to consumers’ growing

appetite for faster disbursements.

PYMNTS’ research shows that 14
percent of consumers received instant
disbursements in 2020, up from 12.8 per-
cent in 2019 and 9.5 percent the year
before.® The use of instant payments for
nongovernment disbursements, however,
continues to be somewhat lower, as 12.7
percent of consumers have received a
nongovernment disbursement instantly
in 2020.

Fourteen
percent of
consumers

report receiving
instant payments
in 2020, up from
9.5 percent in 2018.

Instant payment use and the generation gap

The use of instant payments is partic-
ularly high among younger consumers,
especially members of Gen Z. We found
that 17.2 percent of Gen Z consumers
report having received at least one non-
government instant disbursement in the
last 12 months, which is 4.5 percentage
points above the average. Fewer con-
sumers among older generations, on the
other hand, receive instant disburse-
ments. Only 8 percent of baby boomers
and seniors say they received one non-
government  disbursement instantly.
Other age groups lie in between, with the
share of consumers receiving instant dis-
bursements decreasing slightly with age:
15.6 percent of millennials, 15.4 percent of
bridge millennials and 14.5 percent of Gen
X consumers have reported receiving one

instant nongovernment disbursement.

Gen Z and millennial consumers are the
most likely to have received an instant
income and earnings disbursement, at
12.7 percent and 9.4 percent, respec-
tively, as well as an instant payment
related to insurance and lending, at 11.8

percent and 10 percent, respectively.

2 Disbursements Satisfaction Report 2020: Monetizing Payout Choice. PYMNTS.com. 2020. https:/www disbursements/2020/new-data-the-number-of-disburse
ments-is-increasing-the-number-sent-instantly-barely-hits-10-percent/. Accessed September 2020.



https://www.pymnts.com/disbursements/2020/new-data-the-number-of-disbursements-is-increasing-the-number-sent-instantly-barely-hits-10-percent/
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12.7%
9.4%
9.3%
8.9%
4.7%

8.3%
8.1%
10.3%
9.7%
9.1%

11.8%
10.0%
9.0%
1.4%
3.4%

6.3%
77%
7.2%
6.1%
1.7%

6.2%
8.5%
8.0%
9.8%
3.2%

17.2%
15.6%
15.4%
14.5%

8.0%

FIGURE 5:

Consumers’ use of instant payments, by disbursement category
Share of consumers who have received at least one instant payment in the last 12 months in select disbursement categories,
by generation and income level

GENERATION INCOME

Income and earnings Income and earnings

7.0%
T77%

10.6% [N
[
|
Product purchase-related
9.2%
Product purchase-related 9.0%
8.7% N
- Insurance and loans
[ 6.2%
8.6%
10.5% (.
Insurance and loans
Investment account
41%
[ 4.8%
| 51% Il
Investment account Other disbursements
5.0%
6.1%
9.2% N
[ |
i All nongovernment disbursements
10.6%
Other disbursements 12.8%
14.3% .
I
[ |
, GENERATION INCOME
All nongovernment disbursements
Generation Z $0-$50K
Millennials $50K-$100K
Bridge millennials M $100K+
I
[ M Generation X

. Baby boomers and seniors

These two use cases also show a rela-
tively higher use of instant payments, as
the share of consumers receiving at least
one instant disbursement is 8.9 percent
for insurance and lending disbursements
and 8.6 percent for income and earnings
disbursements. Only 4.7 percent of baby
boomers and seniors, by contrast, have
received one instant payment for income
and earnings-related disbursements, and
just 3.4 percent reported receiving one

insurance or lending payment instantly.

The use of digital banks and digital-
native solution providers is more com-
mon among Gen Z consumers and
millennials, while older generations tend
to rely more heavily on traditional finan-
cial institutions. This may explain why the
use of instant payments is greater among
younger consumers, especially when it
comes to insurance and lending-related

disbursements.

The use of instant payments also relates
to consumers’ income levels, as high-
income consumers are more likely to
receive instant payments than other indi-
viduals. An average of 14.3 percent of
high-income consumers (those earning

more than $100,000 annually) received

Instant payment use and the generation gap

at least one instant payment for their
nongovernment disbursements, yet only
10.6 percent of low-income consum-
ers (those earning less than $50,000
annually) reported the same. Payments
related to product purchases were again
an exception to this trend, as there were
no significant differences in instant pay-
ment use across income levels in this
disbursement category: 8.7 percent of
high-income consumers, 9 percent of
middle-income consumers (those earn-
ing $50,000 to $100,000 annually) and
9.2 percent of low-income consum-
ers used instant payments for product

purchase-related disbursements.

Instant payments are also most common
among microbusinesses at both extremes
of the size distribution: 9.2 percent
of large microbusinesses that gener-
ate between $250,000 and $500,000 in
annual revenues and 9 percent of small
microbusinesses that generate less than
$100,000 per year received one instant
disbursement in the last year. Large
microbusinesses are more likely to have
received an instant income and earnings
payment, at 8.5 percent, while 9.8 per-
cent of small microbusinesses received

an investment account payment instantly.

20
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Methodology

PYMNTS’ Understanding The Current State Of Disbursements: Who Pays, Who Col-
lects And What Payment Methods Are Used Playbook is based on three separate
surveys of consumers, microbusinesses and companies that make disbursements.
We surveyed a census-balanced panel of 5145 consumers and 521 microbusi-
nesses with revenues below $500,000 and fewer than three employees on how
c 0 N c L U S I O N they have received disbursements in the previous 12 months. We also surveyed

660 businesses that had to have revenues over $1 million and needed to have
made at least one type of disbursement per month over the previous 12 months

to gauge how they were making disbursements. The surveys were conducted
between April 20, 2020 and May 21, 2020.

onsumers and microbusinesses today receive a wide vari-
ety of disbursements through various payment methods, yet GET MORE INSIGHTS AND TRENDS:

old-school options such as paper checks or ACH payments

available within the same day. This perception can affect their satisfac-

are the most common methods in use. Both consumers and =0
microbusinesses have access to faster disbursement options, but they -
: , W J- ALLEVIATING
largely perceive that they are stuck with slow payments that are not DlSB-FJShﬁET‘IISr‘I:lﬂC'QON N A THE MAIN

SATISFACTION STREET

tion with the disbursement experience, even though many recipients

bed: Wiy Mobie I Key T
Moving Disbursements
e ¥ To The Unbanked

are already receiving faster disbursements much more often than they

realize. It is thus important for businesses to better commmunicate with "" ‘ d
their customers and raise awareness around the use and availability B e e e SD rccrments Alleviating The Disburserments
Satisfaction Report | Satisfaction Report I Main Street Cash Crunch Tracker®

of faster disbursement options that promise to deliver the speed and

convenience consumers crave.
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https://www.pymnts.com/study/disbursement-satisfaction-report-august-2020/
https://securecdn.pymnts.com/wp-content/uploads/2020/09/2020-09-eBook-Ingo-Money.pdf
https://www.pymnts.com/study/disbursements-satisfaction-2020-monetizing-payout-choice-september-2020/

PYMNTS.com is where the best minds and the best content meet on
the web to learn about “What’s Next” in payments and commerce.
Our interactive platform is reinventing the way in which companies in
payments share relevant information about the initiatives that shape the
future of this dynamic sector and make news. Our data and analytics
team includes economists, data scientists and industry analysts who
work with companies to measure and quantify the innovation that is at
the cutting edge of this new world.

Ingo Money is the instant money company. Founded in 2001 with a
mission to digitize the paper check, its industry-first disbursements
marketplace enables businesses and banks to disburse instant, safe-to-
spend electronic funds from any source to an account that a consumer
or business chooses, with network reach to more than 4 billion debit,
prepaid, credit, private label credit and mobile wallet accounts. This
transformation of traditional payments helps businesses reduce cost and
delays while dramatically improving the consumer experience by shifting
choice to the recipient of a payment.

Ingo Money has funded over $20 billion in transactions across all of its use

cases since launch and completed the first push payment transaction
in the United States in 2012. Headquartered in Alpharetta, Georgia, Ingo
employs 250 professionals and serves some of the largest brands in
North America.

DISCLAIMER W

The Disbursements Satisfaction Playbook may be updated periodically. While reasonable efforts are made
to keep the content accurate and up to date, PYMNTS.COM: MAKES NO REPRESENTATIONS OR WARRANTIES
OF ANY KIND, EXPRESS OR IMPLIED, REGARDING THE CORRECTNESS, ACCURACY, COMPLETENESS,
ADEQUACY, OR RELIABILITY OF OR THE USE OF OR RESULTS THAT MAY BE GENERATED FROM THE USE OF
THE INFORMATION OR THAT THE CONTENT WILL SATISFY YOUR REQUIREMENTS OR EXPECTATIONS. THE
CONTENT IS PROVIDED “AS IS” AND ON AN “AS AVAILABLE” BASIS. YOU EXPRESSLY AGREE THAT YOUR USE
OF THE CONTENT IS AT YOUR SOLE RISK. PYMNTS.COM SHALL HAVE NO LIABILITY FOR ANY INTERRUPTIONS
IN THE CONTENT THAT IS PROVIDED AND DISCLAIMS ALL WARRANTIES WITH REGARD TO THE CONTENT,
INCLUDING THE IMPLIED WARRANTIES OF MERCHANTABILITY AND FITNESS FOR A PARTICULAR PURPOSE,
AND NON-INFRINGEMENT AND TITLE. SOME JURISDICTIONS DO NOT ALLOW THE EXCLUSION OF CERTAIN
WARRANTIES, AND, IN SUCH CASES, THE STATED EXCLUSIONS DO NOT APPLY. PYMNTS.COM RESERVES
THE RIGHT AND SHOULD NOT BE LIABLE SHOULD IT EXERCISE ITS RIGHT TO MODIFY, INTERRUPT, OR
DISCONTINUE THE AVAILABILITY OF THE CONTENT OR ANY COMPONENT OF IT WITH OR WITHOUT NOTICE.

PYMNTS.COM SHALL NOT BE LIABLE FOR ANY DAMAGES WHATSOEVER, AND, IN PARTICULAR, SHALL NOT
BE LIABLE FOR ANY SPECIAL, INDIRECT, CONSEQUENTIAL, OR INCIDENTAL DAMAGES, OR DAMAGES FOR
LOST PROFITS, LOSS OF REVENUE, OR LOSS OF USE, ARISING OUT OF OR RELATED TO THE CONTENT,
WHETHER SUCH DAMAGES ARISE IN CONTRACT, NEGLIGENCE, TORT, UNDER STATUTE, IN EQUITY, AT LAW,
OR OTHERWISE, EVEN IF PYMNTS.COM HAS BEEN ADVISED OF THE POSSIBILITY OF SUCH DAMAGES.

SOME JURISDICTIONS DO NOT ALLOW FOR THE LIMITATION OR EXCLUSION OF LIABILITY FOR INCIDENTAL
OR CONSEQUENTIAL DAMAGES, AND IN SUCH CASES SOME OF THE ABOVE LIMITATIONS DO NOT APPLY.
THE ABOVE DISCLAIMERS AND LIMITATIONS ARE PROVIDED BY PYMNTS.COM AND ITS PARENTS, AFFILIATED
AND RELATED COMPANIES, CONTRACTORS, AND SPONSORS, AND EACH OF ITS RESPECTIVE DIRECTORS,
OFFICERS, MEMBERS, EMPLOYEES, AGENTS, CONTENT COMPONENT PROVIDERS, LICENSORS, AND
ADVISERS.

Components of the content original to and the compilation produced by PYMNTS.COM is the property of
PYMNTS.COM and cannot be reproduced without its prior written permission.

We are interested in your feedback on this report. If you have questions, comments or would
like to subscribe, please email us at feedback@pymnts.com.
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