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C ryptocurrency has swiftly entered 
the financial mainstream in recent 
months, and consumers around 
the world are clamoring to get in on 

the action. PYMNTS’ recent Cryptocurrency 
Payments Report found that almost 16 per-
cent of United States consumers either 
currently own or previously owned some 
form of cryptocurrency, for example, and 29 
percent say they are likely to purchase cryp-
tocurrency in the future, whether or not they 
currently have any. Additionally, 18 percent 
— 46 million individuals — would like to use 
cryptocurrency to purchase everything from 
real estate to groceries, revealing just how 
quickly consumers are warming to these dig-
ital assets.

Purchasing cryptocurrency — and using it to 
make purchases — can be daunting to con-
sumers who are new to the space, however. 
Many cryptocurrency exchange platforms, 
which allow customers to buy and trade 
various digital assets, require them to use 
payment methods like automated clearing 
house (ACH) and wire transfers, both of which 
can be time-consuming. Some marketplaces 
and providers are looking to solve these 
issues by making it easier for consumers to 

purchase cryptocurrency using familiar pay-
ment tools, including debit cards. 

This evolution will almost certainly alter the 
debit space, shifting consumers away from 
physical cards and toward virtual solutions 
that are tied to the digital assets they value. 
Debit networks that are prepared to meet 
consumers’ new needs with tools that can 
help them purchase and spend their cryp-
tocurrencies are likely to see success in the 
future and position themselves as preferred 
providers for crypto enthusiasts.

AROUND THE NEXT-GEN DEBIT 
SPACE

Many cryptocurrency exchange platforms 
have realized that digital assets are becoming 
more enticing to a growing number of con-
sumers, and they are working to roll out more 
convenient payment options to help these 
consumers break into the space. Digital asset 
exchange marketplace Gemini, for example, 
recently began allowing users to make pur-
chases using Apple Pay or Google Pay wallets 
linked to debit cards. The platform said that 
using payment methods backed by debit card 
details typically keeps cryptocurrency pur-
chases fee-free, allowing customers in over 

WHAT’S
INSIDE

https://www.pymnts.com/study/cryptocurrency-payments-merchants-bitcoin-purchases-crypto/
https://www.pymnts.com/study/cryptocurrency-payments-merchants-bitcoin-purchases-crypto/
https://www.pymnts.com/cryptocurrency/2021/coinbase-paypal-partnership-aims-to-ease-people-into-the-world-of-crypto/
https://tearsheet.co/blockchain-crypto/gemini-users-can-now-buy-cryptocurrencies-with-apple-pay-and-google-pay/
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50 countries to purchase more than 30 differ-
ent cryptocurrencies.

Debit networks and cryptocurrency exchanges 
looking for evidence that consumers are 
eager for debit-backed cryptocurrency solu-
tions need look no further than their internet 
search histories. One report found that the 
number of consumers conducting inter-
net searches for “crypto debit cards” rose 
194 percent year over year in February, with 
Nigeria taking the lead among countries most 
eager to access such solutions. Australia, the 
Netherlands, Canada and the U.S. rounded 
out the top five nations in which consumers 
showed interest in crypto debit cards.

Even traditional debit cards have held their 
appeal for consumers over the past year, with 
one recent study finding that they remain one 
of Americans’ top payment methods in-store 
and online. Fifty-two percent of U.S. consum-
ers in both channels use debit cards to make 
payments, in fact, despite many turning to a 
plethora of new payment tools and methods 
over the past year.

For more on these stories and other next-gen 
debit headlines, check out the Tracker’s News 
and Trends section (p. 10).

What’s Inside

https://thefintechtimes.com/crypto-parrot-finds-demand-for-crypto-debit-cards-surges-194-in-12-months/
https://today.yougov.com/topics/technology/articles-reports/2021/04/27/mobile-payment-us
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What’s Inside

ENCOURAGING 
CRYPTOCURRENCY DEBIT 
CARD UPTAKE AMONG GLOBAL 
MERCHANTS

Consumers’ interest in cryptocurrency and 
using it for everyday payments has been on 
an incline over the past few years. Uptake 
across countries and merchant networks has 
been slow and steady, however, with many 
hesitant to completely jump on board, given 
the unfamiliar and volatile nature of these 
currencies. Debit providers also need to sat-
isfy compliance and regulations if they want 
more merchants to commit to accepting 
cryptocurrency. In this month’s Feature Story 
(p. 7), CEO Pavel Matveev of U.K.-based digital 
payment platform Wirex explains how crypto 
payment acceptance can help sellers build 
loyalty with customers and how leveraging 
cryptocurrency debit cards could help crypto 
firms broaden their reach.

DEEP DIVE: HOW INCREASING 
CRYPTOCURRENCY PAYMENTS 
ARE BRINGING DIGITAL DEBIT 
CARDS TO THE FOREFRONT 

Consumers are increasingly using their 
digital assets on real-world purchases, pre-
senting merchants with opportunities to 
build loyalty with new and existing custom-
ers — if they start accepting cryptocurrency. 
Fifty-one percent of cryptocurrency owners 
told PYMNTS in a recent report that they are 
more likely to purchase from merchants that 
accept cryptocurrency, in fact. This migration 
to increased digital asset use could alter debit 
payments, as usage of physical debit cards 
may decline, but the enthusiasm for digital 
debit will rise —  helped by the connection of 

debit to digital assets. In this month’s Deep 
Dive (p. 15), PYMNTS examines how crypto-
currency use is impacting debit payments 
and how payment providers can leverage this 
demand to become consumers’ preferred 
networks for crypto payments.

https://wirexapp.com/en
https://www.pymnts.com/wp-content/uploads/2021/05/PYMNTS-Cryptocurrency-Payments-Report-May-2021.pdf
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16%
Portion of U.S. consumers who either  

own or have owned cryptocurrency

66%
Portion of bridge millennials  

who use debit cards when making 
purchases online

51%
Share of U.S. cryptocurrency owners  

who are more likely to shop with a  
merchant that accepts cryptocurrency

24%
Share of bridge millennials who use 

contactless debit and credit cards to 
make in-store purchases

43%
Portion of millennial consumers who  

purchased holiday gifts with debit cards

What’s Inside

https://www.pymnts.com/wp-content/uploads/2021/05/PYMNTS-Cryptocurrency-Payments-Report-May-2021.pdf
https://www.pymnts.com/study/buy-now-pay-later-millennials-online-credit-paypal/
https://www.pymnts.com/study/cryptocurrency-payments-merchants-bitcoin-purchases-crypto
https://www.pymnts.com/wp-content/uploads/2020/11/How-We-Shop-Winning-The-Digital-First-Shopper.pdf
https://www.pymnts.com/wp-content/uploads/2020/12/Buy-Now-Pay-Later-December-2020.pdf
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Wirex On Driving 
Cryptocurrency Debit Card 
Acceptance Around The 
World

FEATURE STORY
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T he cryptocurrency-debit connection 
is a relatively recent phenomenon 
— and one in which the payment 
sector is seeing reciprocal oppor-

tunity. For debit providers, it means more 
payment options for shoppers and open-
ing merchants up to new customers already 
flocking to digital assets as well as helping 
them build loyalty with existing customers 
seeking these options. For cryptocurrency 
firms, an alliance with debit cards stands to 
open new vistas of economic potential and 
enable them to broaden their reach.

U.K.-based digital payment platform Wirex 
was the first crypto company to provide debit 
cards directly to its customers through an 
initiative rolled out in 2015. Wirex CEO Pavel 
Matveev recently told PYMNTS that there was 
a noticeable increase in crypto use among 
its customers after this launch. He also 
observed a growing interest among debit card 
companies in allying themselves with cryp-
tocurrencies that could lead to larger banks 
and merchants offering this disruptive, poten-
tial-rich payment method as part of their 
offerings down the road.

THE CRYPTOCURRENCY-DEBIT 
CONNECTION

Its debit connection exposes Wirex to more 
merchants, allowing it to encourage cryp-
tocurrency use. The main challenge the 
company initially encountered was per-
suading merchants across countries and 
merchant networks to accept mostly unfa-
miliar and volatile currencies. This problem 
still exists to a degree, though Wirex thought 
it could approach these merchants by using 
debit providers as a conduit. Each provider 
has millions of merchants across hundreds 

of countries, so digital assets could be used 
wherever these particular debit cards are 
accepted.

The firm’s most effective campaign to encour-
age uptake has been to offer discounts that 
promise crypto users a certain percentage 
off their purchases when they shop with cer-
tain merchants. Matveev identified three main 
benefits for debit payment providers in work-
ing with cryptocurrency options.

“There’s more [transaction] volume, there are 
more customers and it’s a great exposure to 
cryptocurrency insights,” he said.

These insights could help position debit in 
this emerging space for a host of investment, 
operational and transactional purposes. The 
global appeal of cryptocurrency is also why 
this digital asset is particularly prized.

“There are a lot of alternative payment meth-
ods, or emerging payment methods, but they 
are usually region-specific,” Matveev said. “I 
can add Sofort, for example, which is a pop-
ular alternative payment method in Europe. 
But if you think about cryptocurrency, it’s a 
global payment method, so it can be used on 
a global basis.”

Cryptocurrency is used across countries — 
especially in regions without banks. These 
digital assets are not just a payment method, 
either: They are also an investment. 

“It’s how many people use it,” Matveev con-
tinued. “It also can be used as a form of value 
transference. That’s probably why they’re also 
interested in using it. And probably another 
reason is because cryptocurrency is going 
through another [hype] cycle at the moment, 
so there are a lot of people that are interested 

Feature Story

https://wirexapp.com/en
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in cryptocurrency. It is in the news. … Interest 
means more clients and more exposure.”

Every few years, crypto slumps are followed 
by a revival. The slumps become less pro-
nounced and its growth more prominent with 
the passing of time.

“Cryptocurrency goes through this kind of 
hype cycle around every two or three years, 
so [the current popularity] is not the first hype 
nor will it be the last cryptocurrency hype,” he 
said. “In the long run, I think we will see more 
and more interest in and for cryptocurrencies.”

THE FUTURE OF THE  
DEBIT-CRYPTO CONNECTION

Debit payment providers that are placing their 
bets on the success of crypto need to find 
a solution to hedge volatility, which is why 
they’ve adopted this new kind of stablecoin 
called central bank digital currency (CBDC). 
Matveev does not think CBDC will check all 
the boxes, but it is currently the best solution. 

“My personal opinion is that stablecoins or 
CBDC has a huge potential in the payment 
space, but at this point [in] time it’s prob-
ably still too early to say that we will see 
real-life use cases for them,” he said. “I think 
a lot of different governments in a lot of dif-
ferent countries will explore this CBDC over 
the years, but right now it’s too early to say 
anything concrete on the use of CBDC in the 
payment space.”

Debit providers also need to tighten compli-
ance and satisfy regulations if they want more 
merchants to commit to accepting crypto-
currency. This includes establishing rules to 
regulate how cryptocurrency should be used 
in money service business transactions, for 

example. As for satisfying regulations, exam-
ples include developing and institutionalizing 
anti-fraud policies. 

“Cryptocurrency is a relatively new industry, 
and usually regulators play catch-up games 
with new industries, so there is no clear 
framework for digital assets at the moment,” 
Matveev said. “There are some countries with 
a framework, but there is no global regula-
tory framework. [There are also] anti-money 
laundering and risk factors [that] have to be 
addressed when it comes to payments and 
digital currencies. … It will probably take some 
time [for all this to occur], but this is a nec-
essary step for big players to start accepting 
cryptocurrency.”

This process could take years for relevant 
entities to develop and implement in a con-
tinuous cycle of testing and improvement. 

“Some companies move quicker than oth-
ers, and they want to seize this opportunity, 
so even without a regulatory framework, they 
are trying to take the first steps,” he added.

Bigger players like major merchants and 
banks will take their time and wait for guide-
lines from regulators before dabbling in the 
use of cryptocurrency payments or offering 
clients the ability to buy and sell crypto-
currency. Some crypto enthusiasts predict 
futuristic schemes, like FDIC-insured bank 
accounts that pay interest in bitcoin rather 
than dollars. Matveev believes that the prob-
ability of such schemes occurring is remote, 
and if they do, it will only be when cryptocur-
rency has become far more established and 
ubiquitous.

Feature Story

https://www.imf.org/en/News/Articles/2019/05/13/sp051419-stablecoins-central-bank-digital-currencies-and-cross-border-payments
https://www.cnbc.com/2021/05/05/bitcoin-is-coming-to-hundreds-of-us-banks-says-crypto-firm-nydig-.html
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NEWS  
 &TRENDS

CRYPTOCURRENCY 
MEETS DEBIT

COINBASE ANNOUNCES 
ACCEPTANCE OF PAYPAL-
ENABLED CRYPTO PURCHASES 
BACKED BY DEBIT 

Cryptocurrency is fast entering the main-
stream financial landscape, and more 
consumers are looking to purchase it using 
familiar and trusted payment methods. This 
growing demand recently led cryptocur-
rency exchange platform Coinbase to begin 
allowing U.S.-based consumers to pur-
chase cryptocurrency via debit cards or bank 
accounts linked to PayPal. Coinbase said that 
the move was intended to make it easier for 
consumers to tap familiar payment methods 
for their crypto purchases instead of relying 
on automated clearing house (ACH) and wire 
transfers. U.S. customers can also purchase 
cryptocurrency directly using their debit 
cards, and the platform also expects to make 
the PayPal-linked payment option available 
to consumers in other markets in the com-
ing months. 

CURRENCY EXCHANGE PLATFORM 
GEMINI ENABLES DEBIT-BACKED 
APPLE PAY, GOOGLE PAY 
PURCHASES

Other cryptocurrency exchange platforms are 
also beginning to realize that offering con-
sumers ways to purchase coins using familiar 
payment methods could help them grow their 
customer bases considerably. Digital currency 
marketplace GeminI recently announced that 
it would allow users to purchase cryptocur-
rency via debit card-connected Apple Pay and 
Google Pay accounts. Doing so will allow con-
sumers in over 50 countries to access and 
purchase more than 30 cryptocurrencies, 
including bitcoin, ether and more. 

Blair Halliday, Gemini’s head of the United 
Kingdom, noted that debit card-enabled 
cryptocurrency purchases come with several 
distinct advantages. He said that these pur-
chases are typically free of steep fees — a 
benefit that can be passed on to consumers 
— while credit lines can charge both interest 
and fees on crypto purchases if said pur-
chases are categorized as cash advances. 

https://www.pymnts.com/cryptocurrency/2021/coinbase-paypal-partnership-aims-to-ease-people-into-the-world-of-crypto/
https://tearsheet.co/blockchain-crypto/gemini-users-can-now-buy-cryptocurrencies-with-apple-pay-and-google-pay/
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INTERNET SEARCHES FOR ‘CRYPTO DEBIT CARDS’  
SPIKE 194 PERCENT OVER 12 MONTHS, REPORT FINDS

Consumers are also growing more and more interested in debit cards that allow them to make pur-
chases in crypto. A recent report found that worldwide interest in the keyword search term “crypto 
debit card” jumped 194 percent between February 2020 and February 2021. Nigeria took the lead 
among countries most eager to access crypto debit cards with a peak score of 100 compared to 
34 the previous year. Australia, the Netherlands, Canada and the U.S. followed, with peak popu-
larity scores of 45, 44, 40 and 39, respectively. The report noted that the increased abundance of 
merchants accepting cryptocurrency payments and the rise in financial services providers offering 
crypto via debit cards were likely behind this spike. 

News and Trends

https://thefintechtimes.com/crypto-parrot-finds-demand-for-crypto-debit-cards-surges-194-in-12-months/
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DEBIT USAGE’S 
STAYING POWER

NORTH AMERICAN, EUROPEAN 
CONSUMERS CONTINUE TO 
PREFER DEBIT FOR ONLINE 
PURCHASES

Consumers’ spending patterns around the 
globe have revealed debit’s enduring appeal 
— even as a growing share turn to new 
methods and technologies. A recent survey 
of 8,000 consumers from Austria, Britain, 
Bulgaria, Canada, Germany, Italy and North 
America found that 86 percent have altered 
their payment preferences to some extent 
over the past year. Fifty-four percent said 
they still made purchases using debit cards, 
however, making it the preferred online pay-
ment option. Prepaid debit cards also saw a 
modest jump, with 13 percent of respondents 
saying they used such cards more than they 
had before spring of last year.

Consumers — especially younger individuals — 
still expressed interest in breaking out of their 
payment comfort zones to try new methods.  
Fifty-nine percent indicated that they tried a 
new method for the first time over the past 
year, and this share increased to 77 percent 
for consumers aged 18 to 24. Thirty-two per-
cent of consumers worldwide say they are 
using digital wallets more frequently, but this 
could also present an opportunity for debit 
issuers to encourage customers to link their 
payment details to these solutions.

DEBIT CARDS REMAIN FAVORED 
ONLINE, IN-STORE PAYMENT 
METHOD AMONG AMERICANS

Newer payment methods like mobile wal-
lets may be making headway in the U.S., but 
consumers are still turning primarily to tra-
ditional payment tools. A recent study found 
that debit cards are still one of the top pay-
ment options for Americans both online and 
in stores: 52 percent of U.S. consumers use 
debit cards for their online purchases, mak-
ing it the most popular payment method 
for online transactions, for example. The 
same share of U.S. consumers use credit 
cards for in-store purchases, making it the  
second-most popular brick-and-mortar pay-
ment method behind cash, which is used by 
59 percent. 

Mobile payments appear to be picking up 
steam, but they still account for a smaller 
share of both online and in-store payments 
in the U.S. Sixty percent of American con-
sumers reported using mobile payments, but 
just 9 percent chose to use them for in-store 
purchases. There are key differences in adop-
tion among different generations, however, 
with millennials and Generation Z consumers 
trending more toward online and mobile pay-
ments than their older counterparts. These 
mobile payment trends could also boost the 
share of consumers linking their debit cards 
to mobile wallets for similarly seamless 
experiences.  

News and Trends

https://www.fstech.co.uk/fst/8_In_10_Changed_Payments_Habits_Through_Pandemic.php
https://today.yougov.com/topics/technology/articles-reports/2021/04/27/mobile-payment-us
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US CONSUMERS HAVE STEADILY SHIFTED  
TO USING DEBIT CARDS OVER THE PAST TWO YEARS

Debit has also become the preferred payment method among younger U.S. consumers when it 
comes to brick-and-mortar purchases. A recent report that polled more than 1,000 consumers 
found that 38 percent preferred debit cards for in-store purchases after the November presidential 
election last year, compared to just 28 percent who used credit cards. The spread was even greater 
in the months leading up to the election: 41 percent for debit cards and 28 percent for credit cards. 
The study found that this trend had emerged as far back as 2019, however, when 31 percent pre-
ferred debit for their in-person payments and just 29 percent favored credit.  

Researchers pointed to several factors that drove consumers to reach for debit when making brick-
and-mortar purchases over the past year. Many respondents said debit cards allowed them to 
better monitor their spending during the recession, for example. This increase in card usage also 
correlated with a decrease in cash use over the past three years, though there has been a particu-
larly a notable dip since last spring.

News and Trends

https://bestpaymentproviders.co.uk/debit-card-usage-popularizes-amid-unprecedented-economic-times/
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DEBIT CARD AID 
DISBURSEMENTS

IRS TO LEVERAGE DEBIT CARDS 
FOR CHILD TAX CREDIT INITIATIVE

The U.S. government has used multiple pay-
ment tools to disburse relief funds to the 
nation’s residents during the recession, and 
prepaid debit cards have been a key part of 
the mix. The IRS’ latest effort, sending $300 
child tax credits to parents each month, will 
also use the payment method to serve some 
citizens, according to recent reports. The IRS 
says that more than 80 percent of recipients 
will receive their funds via direct deposit, but 
those who have not filed the information nec-
essary to receive direct deposits will likely 
receive their funds via paper check or prepaid 
debit card. The agency has yet to announce 
the particulars regarding its card plans, but 
it previously sent funds to consumers using 
Direct Express or Economic Impact Payment 
(EIP) debit cards. It urged recipients to be on 
the lookout for more information before the 
initiative rolls out in July.

260,000 LOUISIANA 
SCHOOLCHILDREN TO RECEIVE 
PREPAID DEBIT CARDS FOR 
GROCERIES

Another relief effort tapping prepaid debit 
cards is poised to roll out in Louisiana next 
month. Approximately 260,000 of the state’s 
schoolchildren will receive prepaid debit 
cards loaded with funds intended for gro-
cery purchases this summer, according to the 
Louisiana Department of Children and Family 
Services. Some of the children will be eligi-
ble to receive as much as $1,200 under the 

Pandemic Electronic Benefits Transfer pro-
gram, with the overall amount dependent 
upon how many months they spent learning 
remotely during the past school year. Louisiana 
distributed more than $137 million during the 
first round of funding last year. Forty states 
and Washington, D.C., were granted approval 
to receive the funds this year. 

News and Trends

https://www.cnet.com/personal-finance/will-your-child-tax-credit-payment-arrive-on-a-debit-card-heres-what-we-know/
https://www.nola.com/news/education/article_e2cd0fde-b4c9-11eb-9d8a-6f2fc955e42d.html


© 2021 PYMNTS.com All Rights Reserved 15

HOW THE INCREASED USE OF 
CRYPTOCURRENCY COULD IMPACT 
DEBIT PAYMENTS

S igns are growing that cryptocurrency 
is moving into the mainstream, with 
important implications for other 
kinds of payments. Its long-term 

potential to replace cash and checks has 
been much described, but debit issuers are 
already seeing opportunity in its rise. Several 
major card networks have announced plans 
to issue debit cards that enable users to tap 
their crypto holdings to pay for everything 
from jewelry to groceries — as well as con-
vert them into cold, hard cash at the ATM.

A recent PYMNTS study found that current and 
former users of cryptocurrency — and even 
nonusers — are eager to own and use crypto 
to make purchases, and they are likely to use 
it for daily shopping as well as expensive pur-
chases. Consumers who use cryptocurrency 
to buy are highly selective in their choice of 
merchants, however: 51 percent of crypto 
owners told PYMNTS they are more likely to 
purchase from merchants that accept cryp-
tocurrency, and 39 percent insisted they 
would make purchases exclusively from such 
merchants. Crypto owners are also like-
lier to spend more or make large purchases 
from merchants that accept cryptocurrency, 

https://blog.pscu.com/exploring-the-potential-impact-of-cryptocurrency-on-debit-part-i/
https://www.pymnts.com/cryptocurrency/2020/coinbase-rolls-out-visa-debit-card-for-crypto-fans/
https://www.pymnts.com/study/cryptocurrency-payments-merchants-bitcoin-purchases-crypto/#wpcf7-f1074080-o1
https://www.pymnts.com/wp-content/uploads/2021/05/PYMNTS-Cryptocurrency-Payments-Report-May-2021.pdf
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Deep Dive

so merchants have a lot to gain in consumer 
loyalty by accepting crypto payments — par-
ticularly if payment processors can support 
them in this effort.

The biggest challenge with cryptocurrency is 
its volatility, which has prompted payment 
networks to take certain precautions, notably 
to focus only on select cryptocurrencies for 
stability, such as stablecoins. Stablecoins are 
digital, meaning that debit payment networks 
could expect to see a correlated surge in dig-
ital debit cards.

This Deep Dive explores how the use of cryp-
tocurrency is impacting the debit space and 
how payment giants can leverage this demand 
to become consumers’ preferred networks 
for crypto payments.

THE CRYPTO PAYMENTS SURGE

Cryptocurrency is utilized not only to buy 
other cryptocurrencies: U.S. consumers who 
used it to make purchases told PYMNTS they 
used it for gambling (25 percent), restaurants 
or food delivery (23 percent) and clothing and 
accessories (23 percent), for example. About a 
quarter of owners tapped cryptocurrency to 
purchase groceries and retail products as well 
as to pay for streaming or financial services, 
demonstrating the wide range of purchases 
for which cryptocurrency can be used.

The volatility of bitcoin and other popular 
cryptocurrencies has been the prime factor 
in discouraging merchants from investing in 
crypto payment acceptance. Debit card net-
works that support cryptocurrency plan to 
work around this inefficiency by tethering 

FIGURE 1: 

Cryptocurrency owners’ and  
nonowners’ opinions of how  
merchants handle cryptocurrency
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https://www.pymnts.com/wp-content/uploads/2021/05/PYMNTS-Cryptocurrency-Payments-Report-May-2021.pdf


Next-Gen Debit Tracker®

© 2021 PYMNTS.com All Rights Reserved  17

Deep Dive

themselves to emerging digital currencies 
such as central bank digital currency (CBDC), 
which is issued by a country’s central bank 
and tied to a nation’s fiat currency, like the 
dollar, euro or yuan, for example. This elim-
inates the anonymity and volatility typically 
experienced with cryptocurrency and makes 
conversion easier.

This migration to digital assets could sig-
nificantly alter debit card use, leading to the 
decline not only of cash and checks but also 
of physical debit cards as fewer consumers 
make deposits in their bank accounts and 
more turn to digital assets or to funds stored 
in their digital wallets. In turn, this could gen-
erate a rise in connected digital debit card 
use that may push digital debit cards to the 
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forefront of payments. In other words, while 
usage of physical debit may decline, the 
enthusiasm for digital debit will likely rise, 
helped by the connection of debit to digital 
assets, or CBDCs.

Digital debit could also achieve this poten-
tial surge with help from the nearly 2 billion 
unbanked consumers worldwide, who would 
have the ability to store their money digi-
tally rather than open a bank account. As 
more consumers use these digital assets and 
become familiar with the convenience of dig-
ital wallets, they may migrate to digital debit 
cards over traditional fiat options. This is how 
the rise of cryptocurrency can help reward 
banks, payment networks or payment pro-
cessors that find ways to support this space.

THE DEBIT-CRYPTO CONNECTION

Some debit card networks are teaming up 
with cryptocurrency marketplaces to produce 
their own debit cards that enable users to pay 
with select cryptocurrencies for everyday pur-
chases. These networks and merchants stand 
to benefit from supporting such increasingly 
popular digital assets, as digital debit cards 
offer reliability and security as well as meet-
ing consumers’ payment flexibility demands. 
Expanded payment acceptance opens mer-
chants up to new customers who want to use 
their cryptocurrency to buy items and also 
helps build loyalty with existing customers 
who seek this option.

Two-thirds of crypto owners and more than 
half of nonowners told PYMNTS that there 
are not enough merchants currently accept-
ing crypto payments, in fact. Almost half — 42 
percent — said merchants do not make it 

easy enough to use, either, indicating plenty 
of room for improvement. Payment networks 
will also want to monitor transactions for an 
increase in digital debit usage to develop the 
right products and partnerships. 

Networks and merchants that remain obser-
vant of payment trends in the rapidly evolving 
landscape have nothing to fear from cryp-
tocurrency. Its rise could even represent a 
high-water mark in the debit arena.

Deep Dive
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PYMNTS.com is where the best minds and the best content meet on the web to 

learn about “What’s Next” in payments and commerce. Our interactive platform is 

reinventing the way in which companies in payments share relevant information 

about the initiatives that shape the future of this dynamic sector and make news. 

Our data and analytics team includes economists, data scientists and industry 

analysts who work with companies to measure and quantify the innovation that is 

at the cutting edge of this new world.

PULSE is one of the nation’s leading ATM/debit networks, currently serving 

banks, credit unions and savings institutions across the country. PULSE is owned 

by Discover Financial Services (NYSE: DFS). The network links cardholders to 

ATMs and POS terminals at retail locations nationwide. The company is also a 

valued resource for industry research related to electronic payments and is com-

mitted to providing its participants with education on evolving products, services 

and trends in the payments industry.

We are interested in your feedback on this report. If you have questions or 
comments, or if you would like to subscribe to this report, please email us 
at feedback@pymnts.com.

about

http://www.pymnts.com
http://www.pulsenetwork.com/
mailto:feedback%40pymnts.com?subject=Next-Gen%20Debit%20Tracker


© 2021 PYMNTS.com All Rights Reserved 20

The Next-Gen Debit Tracker® may be updated periodically. While reasonable efforts are made to keep the con-
tent accurate and up to date, PYMNTS.COM: MAKES NO REPRESENTATIONS OR WARRANTIES OF ANY 
KIND, EXPRESS OR IMPLIED, REGARDING THE CORRECTNESS, ACCURACY, COMPLETENESS, ADEQUACY, 
OR RELIABILITY OF OR THE USE OF OR RESULTS THAT MAY BE GENERATED FROM THE USE OF THE 
INFORMATION OR THAT THE CONTENT WILL SATISFY YOUR REQUIREMENTS OR EXPECTATIONS. THE 
CONTENT IS PROVIDED “AS IS” AND ON AN “AS AVAILABLE” BASIS. YOU EXPRESSLY AGREE THAT YOUR 
USE OF THE CONTENT IS AT YOUR SOLE RISK. PYMNTS.COM SHALL HAVE NO LIABILITY FOR ANY 
INTERRUPTIONS IN THE CONTENT THAT IS PROVIDED AND DISCLAIMS ALL WARRANTIES WITH REGARD 
TO THE CONTENT, INCLUDING THE IMPLIED WARRANTIES OF MERCHANTABILITY AND FITNESS FOR A 
PARTICULAR PURPOSE, AND NON-INFRINGEMENT AND TITLE. SOME JURISDICTIONS DO NOT ALLOW THE 
EXCLUSION OF CERTAIN WARRANTIES, AND, IN SUCH CASES, THE STATED EXCLUSIONS DO NOT APPLY. 
PYMNTS.COM RESERVES THE RIGHT AND SHOULD NOT BE LIABLE SHOULD IT EXERCISE ITS RIGHT TO 
MODIFY, INTERRUPT, OR DISCONTINUE THE AVAILABILITY OF THE CONTENT OR ANY COMPONENT OF IT 
WITH OR WITHOUT NOTICE. 

PYMNTS.COM SHALL NOT BE LIABLE FOR ANY DAMAGES WHATSOEVER, AND, IN PARTICULAR, SHALL 
NOT BE LIABLE FOR ANY SPECIAL, INDIRECT, CONSEQUENTIAL, OR INCIDENTAL DAMAGES, OR DAMAGES 
FOR LOST PROFITS, LOSS OF REVENUE, OR LOSS OF USE, ARISING OUT OF OR RELATED TO THE 
CONTENT, WHETHER SUCH DAMAGES ARISE IN CONTRACT, NEGLIGENCE, TORT, UNDER STATUTE, IN 
EQUITY, AT LAW, OR OTHERWISE, EVEN IF PYMNTS.COM HAS BEEN ADVISED OF THE POSSIBILITY OF 
SUCH DAMAGES. 

SOME JURISDICTIONS DO NOT ALLOW FOR THE LIMITATION OR EXCLUSION OF LIABILITY FOR 
INCIDENTAL OR CONSEQUENTIAL DAMAGES, AND IN SUCH CASES SOME OF THE ABOVE LIMITATIONS 
DO NOT APPLY. THE ABOVE DISCLAIMERS AND LIMITATIONS ARE PROVIDED BY PYMNTS.COM AND ITS 
PARENTS, AFFILIATED AND RELATED COMPANIES, CONTRACTORS, AND SPONSORS, AND EACH OF 
ITS RESPECTIVE DIRECTORS, OFFICERS, MEMBERS, EMPLOYEES, AGENTS, CONTENT COMPONENT 
PROVIDERS, LICENSORS, AND ADVISERS. 

Components of the content original to and the compilation produced by PYMNTS.COM is the property of 
PYMNTS.COM and cannot be reproduced without its prior written permission. 

The Next-Gen Debit Tracker® is a registered trademark of What’s Next Media & Analytics, LLC (“PYMNTS.com”)

disclaimer


