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The Credit Economy: How Consumers 
Financed Their Summer Travel, a PYMNTS 
and i2c collaboration, examines consumer 
behaviors and attitudes related to summer 
travel spending. We surveyed 3,389 consumers 
between June 26 and June 30 to explore what 
drives interest in using credit cards and BNPL to 
pay for travel among different generations.
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T ravel rose this summer despite ongoing economic 
uncertainty and inflationary pressures. With the rolling 
back of pandemic-related restrictions, consumers got 
their feet wet in 2022, and this year, they dove in com-

pletely.

PYMNTS’ data finds that consumers planned to travel just as 
much or more this summer than last. Close to two-thirds of 
consumers planned to travel this summer, while nearly one-
third expected to travel more this summer compared to last. 
Younger generations were especially interested in traveling, with 
7 in 10 Generation Z and millennial consumers reporting they 
made or planned to make summer travel plans.

However, personal finance considerations strongly influenced 
consumers’ travel decisions this summer. Among consum-
ers who planned to travel more, 42% cited improved personal 
finances or increased job security as a factor driving this deci-
sion. High travel costs and concerns about personal finance and 
job stability were the most commonly cited reasons for their 
reluctance to travel as much as they did last summer.

Introduction
Our data also shows that credit cards remain the most popular 
type of credit product consumers used to pay for leisure travel, 
with two-thirds of consumers who traveled or planned to travel 
this summer using cards to pay for the expense. Moreover, con-
sumer use of credit cards in paying for summer travel increases 
with annual income yet varies by age group, as younger con-
sumers opt for other credit products, such as buy now, pay later 
(BNPL). Among the consumers who choose not to use credit 
products to pay for travel, debit cards and cash are popular 
alternatives. These consumers opted for other payment meth-
ods to avoid interest rates or fees, track their spending more 
easily and rein in overspending.

The Credit Economy: How Consumers Financed Their Summer 
Travel, a PYMNTS and i2c collaboration, examines consumer 
behaviors and attitudes related to spending on summer travel. 
We surveyed 3,389 consumers between June 26 and June 30 to 
explore what drives consumer interest in using credit cards and 
BNPL to pay for travel across generations.

This is what we learned.
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3 Travel spending provides a window into consumer credit 
preferences: Most travelers reached for their credit cards to 
pay for summer travel, although younger consumers were 
more likely to use BNPL than other generations, and low-
income consumers were less likely to use any type of credit. 

Credit cards were the most popular credit product used for leisure travel. 
Two-thirds of consumers who paid for travel used or planned to use 
credit cards for their travel spending this summer. Planned credit card use 
increased with annual income and varied by generation. While 73% of those 
earning more than $100,000 used or planned to use a credit card to pay 
for travel, just 53% of those earning less than $50,000 did. We also found 
that 76% of baby boomers and seniors used or planned to use a credit card 
to pay for travel, compared to 53% of Gen Z consumers. At 30% and 29%, 
respectively, millennials and Gen Z travelers were more likely to use or plan 
to use BNPL than other demographic groups. Low-income consumers were 
the most likely to say they did not or would not use a credit product to pay 
for travel this summer.

1 Travel spending is a leading indicator of how consumers feel 
about their overall financial health.

Sixty-two percent of consumers planned to travel this summer, with 30% 
planning to travel more this summer than last. Consumers who traveled 
more this summer felt good about their personal finances despite high 
inflation throughout the past year: 42% cited improvements in their 
personal finances or increased job security as factors driving their decision. 
Consumers who traveled less this summer were not feeling as positive 
about their personal finances: High travel costs and concerns about personal 
finances and job stability were their most common reasons.

2 Consumers spent, on average, $2,200 on summer travel and 
were more likely to spend on travel than live entertainment or 
electronics.

One in 4 consumers spent money on leisure travel in the 90 days prior to being 
surveyed — more than those who spent on consumer electronics and live 
entertainment, and nearly as many as those who spent on healthcare. Among 
consumers who traveled or planned to do so, approximately 70% spent or 
anticipated spending less than $2,000, while 11% spent or anticipated spending 
$5,000 or more. Younger generations — Gen Z and millennial consumers — spent 
less on travel on average, than older generations. While Gen Z consumers spent 
$1,700 on average, baby boomers and seniors spent nearly $2,400 on average. 

4 Gen Z and millennials avoid using credit to pay for travel expenses 
because they have less access to it and do not care about rewards.  

Nearly three-quarters of Gen Z and millennial consumers were interested in 
traveling this summer, but these younger consumers were the least likely to reach 
for credit cards — or any credit product — to pay for this travel. Just 29% of Gen Z 
consumers and 40% of millennials preferred to use credit products when traveling, 
compared to 52% of baby boomers and seniors. Gen Z consumers avoided credit 
not only because they have less access to it but also because they find using 
credit less attractive. Gen Z has fewer credit cards than other generations: 28% 
have no credit cards and 34% have one. At 31%, Gen Z consumers are the most 
concerned about overspending, and are the least interested in rewards, at 13%.

© 2023 PYMNTS All Rights Reserved
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PYMNTS’ research finds that 62% of consumers planned to travel 
this summer, and 30% planned to travel more this summer than 
last. Younger generations were especially interested in travel this 
summer, with 71% of Gen Z consumers and 73% of millennials 
reporting interest in traveling this summer. All indications are that 
consumers’ decision to travel is driven by how they feel about their 
overall financial health more than any other reason.

Consumers who traveled more this summer felt good about their 
personal finances despite high inflation throughout the past year. 
In fact, 42% of consumers who planned to travel more this sum-
mer than last cited improvements in their personal finances or 
increased job security as factors driving their decision.

Not surprisingly, consumers traveling less this summer were not 
feeling as positive about their personal finances. The most com-
mon reasons these respondents gave for their reluctance to travel 
included high travel costs, at 48%, and concerns about personal 
finances and job stability, at 43%. Nearly as many consumers were 
concerned about increasing inflation, at 39%. 

Consumers were much more likely to consider their financial 
standing than factors such as lingering concerns surrounding the 
pandemic, cited by 9.2%; declining interest in traveling, cited by 
14%; or changes in family circumstances, cited by 19%.

Financial health and 
summer travel

61.5%0000000062
Sample

64.1%0000000064
Generation X

73.2%0000000073
Millennials

70.7%0000000071
Generation Z

45.9% 0000000046
Baby boomers and seniors

FIGURE 1:	

Consumer interest in summer travel 
Share of consumers who were interested in traveling for leisure this summer, by generation

Source: PYMNTS
The Credit Economy: How Consumers Financed Their Summer Travel, September 2023

N = 3,389: Complete responses, fielded June 26, 2023 – June 30, 2023

Share of consumers who planned to 
travel this summer 

62%
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FIGURE 2:	

Reasons for traveling more
Share of consumers citing select reasons for traveling more this summer compared to last 

FIGURE 3:	

Reasons for traveling less
Share of consumers citing select reasons for traveling less this summer compared to last

Source: PYMNTS
The Credit Economy: How Consumers Financed Their Summer Travel, September 2023

N = 1,038: Respondents who planned to increase their leisure travel this summer,  
fielded June 26, 2023 – June 30, 2023

Source: PYMNTS
The Credit Economy: How Consumers Financed Their Summer Travel, September 2023

N = 850: Respondents who planned to decrease their leisure travel this summer,  
fielded June 26, 2023 – June 30, 2023

© 2023 PYMNTS All Rights Reserved

Nearly one-quarter of surveyed consumers spent money on leisure 
travel in the 90 days prior to being surveyed. This is more than the 
share of respondents who reported spending on consumer elec-
tronics, at 19%, and live entertainment, at 22%, and nearly as many 
as those who spent on out-of-pocket healthcare expenses, at 31%. 
Spending on leisure travel in June 2023 increased to 22% from 19% 
in April 2023. 

Millennials and Generation X consumers were the most likely to 
have purchased leisure travel in the 90 days prior to being sur-
veyed. Twenty-eight percent of Gen X and millennials spent on 
travel, compared to 21% of Gen Z consumers and 19% of baby 
boomers and seniors. 
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Source: PYMNTS
The Credit Economy: How Consumers Financed Their Summer Travel, September 2023

N = 3,580: Whole sample, fielded June 26, 2023 – June 30, 2023
The Credit Economy: How Younger Consumers Make Credit Decisions, June 2023

N = 3,512: Whole sample, fielded March 16, 2023 – March 21, 2023

June 2023
March 2022

FIGURE 4A:	

Where the money goes
Share of consumers who paid for select products or services in the last 90 days
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Consumers who traveled or planned to do so this summer spent 
or anticipated spending $2,200, on average, and 70% planned to 
spend less than $2,000. While 21% of consumers spent or antici-
pated spending between $2,000 and $4,999, 11% spent $5,000 or 
more. Younger generations — Gen Z and millennials — spent less 
on travel, on average, than older generations. Gen Z consumers 
spent $1,700 on average, while baby boomers and seniors spent 
$2,400 on average.

FIGURE 4B:

Where the money goes
Share of consumers who paid for select products or services in the last 90 days,  
by generation 

MILLENNIALS GENERATION ZGENERATION XBABY BOOMERS 
AND SENIORS
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31.0%

23.3%

19.5%
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28.2%

29.2%

29.0%

26.7%

25.9%
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30.6%
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•	 Leisure travel expenses

•	 Out-of-pocket healthcare expenses

•	 Live entertainment

•	 Consumer electronics

Source: PYMNTS
The Credit Economy: How Consumers Financed Their Summer Travel, September 2023

N = 3,580: Whole sample, fielded June 26, 2023 – June 30, 2023

FIGURE 5:	

The cost of leisure travel
Average total cost of leisure travel paid out of personal income this summer,  
by generation 

•	 Sample

GENERATION

•	 Baby boomers and seniors 

•	 Generation X 

•	 Millennials 

•	 Generation Z

$2,202

$2,387 

$2,333 

$2,188 

$1,703

Source: PYMNTS 
The Credit Economy: How Consumers Financed Their Summer Travel, September 2023

N = 2,090: Respondents who traveled or planned to travel for leisure, fielded June 26, 2023 – June 30, 2023
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How consumers pay for travel is an indication of their credit pref-
erences, revealing significant differences across age groups and 
income brackets. According to our study, credit cards were the 
most popular credit product used for summer travel. Two-thirds 
of consumers who paid for travel used or planned to use credit 
cards for their travel spending this summer, and credit card use 
increased with annual income and across generations.

For instance, 73% of those annually earning more than $100,000 
used or planned to use a credit card to pay for summer travel, 
compared to 53% of those earning less than $50,000. Among age 
groups, 76% of baby boomers and seniors used or planned to use 
a credit card to pay for travel, compared to 53% of Gen Z consum-
ers. Meanwhile, 67% of Gen X consumers used credit cards, as did 
63% of millennials.

Gen Z and millennials were more likely to use BNPL than other 
demographic groups, attracted by the ability to manage cash flow 
and better payment terms. Thirty percent of millennials and 29% 
of Gen Z used or anticipated using BNPL to pay for their summer 
travel, compared to just 5% of baby boomers and seniors. 

Low-income consumers were the most likely to say they did not or 
would not use a credit product to pay for travel this summer. While 
29% of those annually earning less than $50,000 say they did not 
or would not use a credit product to pay for travel this summer, 
just 13% of those earning more than $100,000 reported the same. 

Among those who chose not to use credit products to pay for 
travel, debit cards and cash were popular. We found that 61% of 
consumers who paid for or planned to pay for summer travel used 
debit cards to pay for these expenses, while 60% used cash.

Paying for  
summer travel Share of millennials who used or anticipated 

using BNPL to pay for their summer travel 

30%
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FIGURE 6:	

Financing travel with credit
Share of consumers who paid or planned to pay for leisure travel in select ways 
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•	 Sample
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•	 Baby boomers and seniors

•	 Generation X
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INCOME

•	 More than $100K

•	 $50K-$100K

•	 Less than $50K

Source: PYMNTS
The Credit Economy: How Consumers Financed Their Summer Travel, September 2023

N = 2,044: Respondents who traveled or planned to travel for leisure and paid or planned to pay for the travel them-
selves, fielded June 26, 2023 – June 30, 2023
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PYMNTS’ research also finds that younger consumers were the least 
likely to reach for any credit product to pay for summer travel. Just 
29% of Gen Z consumers and 40% of millennials preferred to use 
credit products, compared to 52% of baby boomers and seniors 
and 42% of Gen X consumers. 

One reason why Gen Z travelers avoided credit is because they 
have less access to it: 28% have no credit cards and 34% have just 
one. In contrast, 16% of baby boomers and seniors have no credit 
cards and 21% have just one. 

Concerns about overspending and a lack of interest in rewards may 
help explain Gen Z’s decreased use of credit products. While 18% 
of baby boomers or seniors who selected a non-credit payment 
method did so due to fear of overspending, 31% of Gen Z consum-
ers said the same. Meanwhile, just 13% of Gen Z consumers who 
opted not to use credit were interested in rewards, compared to 
26% of baby boomers or seniors.

Avoiding interest charges or fees was the top reason why con-
sumers turned to credit alternatives to pay for summer travel, 
especially among baby boomers and seniors, at 37%. Easier track-
ing of spending ranked second, with Gen X consumers the most 
likely to cite this, at 32%.
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FIGURE 7:

Reasons consumers select credit alternatives
Share of consumers who cite select reasons for using payment methods other than credit 
products, by generation 
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•	 No interest rates or fees

•	 Easier to track spending

•	 Fear of overspending

•	 No need to use credit

•	 Better for maintaining cash flow

•	 Better rewards or cash back

•	 More easily accessible

•	 Trust in the provider

•	 Easier to track payment due dates

•	 Easier to get a refund

•	 Only type of payment readily 
available

•	 Only type of payment ever used

•	 Unable to use credit for travel 
purchases

•	 No need to accumulate 

Source: PYMNTS
The Credit Economy: How Consumers Financed Their Summer Travel, September 2023

N = 1,227: Respondents whose preferred payment method for their travel purchases was not a credit product, fielded June 26, 2023 – June 30, 2023

Paying for summer travel  |  19

Share of Gen Z consumers who cite fear of 
overspending as a reason for using payment 

methods other than credit products 

31%
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P lanning and paying for travel may be daunting in these times 
of ongoing inflation, yet many consumers across income 
brackets and age groups increased their travel this summer. 
Most travelers, especially high-income and older consum-

ers, used credit cards to finance their trips, earning travel points and 
cash back rewards. Interestingly, younger consumers are more likely 
to turn to credit alternatives such as BNPL, since they may have less 
access to credit and are not as interested in rewards. Interest rates 
and fees are a downside to credit cards, especially if one travels 
abroad, leading many consumers to use cash or debit cards to pay 
for travel. Consumers, especially those in Gen Z, are also worried 
about overspending if they use credit products.

A key takeaway is that consumers’ varied financial standing leads 
them to make different choices when planning and paying for travel. 
Earning rewards drives older and more financially secure consumers 
to use credit cards, while managing cash flows and accessing better 
terms drives millennial and Gen Z consumers toward BNPL. Cash and 
debit cards are also viable solutions for younger and lower income 
travelers looking to control their spending. The availability of multiple 
ways to pay bodes well for the future of leisure travel, making it more 
accessible to all income brackets and age groups.

The Credit Economy: How Consumers Financed Their Summer 
Travel is based on a census-balanced survey of 3,389 U.S. con-
sumers conducted between June 26 and June 30. The report 
examines consumers’ behaviors and attitudes as they relate to 
using credit to pay for summer travel. We explore what drives 
consumers’ interest in and usage of credit cards and BNPL for 
summer travel across income brackets and generations. Our 
sample was balanced to match the U.S. adult population in key 
demographic variables: 51% of respondents identified as female, 
33% were college-educated and 38% reported incomes of more 
than $100,000 per year.

Methodology

Conclusion
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i2c is a global provider of highly configurable banking and 
payment solutions. Using i2c’s proprietary “building block”  
technology, clients can easily create and manage a compre-
hensive set of solutions for credit, debit, prepaid, lending, core 
banking and more, quickly and cost-effectively. i2c delivers 
unparalleled flexibility, agility, security and reliability from a sin-
gle global SaaS platform. Founded in 2001 and headquartered 
in Silicon Valley, i2c’s next-generation technology supports mil-
lions of users in more than 200 countries/territories and across 
all time zones. For more information, visit i2cinc.com and follow 
us at @i2cinc.

PYMNTS is where the best minds and the best content meet 
on the web to learn about “What’s Next” in payments and com-
merce. Our interactive platform is reinventing the way in which 
companies in payments share relevant information about the 
initiatives that shape the future of this dynamic sector and 
make news. Our data and analytics team includes economists, 
data scientists and industry analysts who work with companies 
to measure and quantify the innovation that is at the cutting 
edge of this new world.

The Credit Economy: How Consumers Financed Their Summer Travel may be updated 
periodically. While reasonable efforts are made to keep the content accurate and 
up to date, PYMNTS MAKES NO REPRESENTATIONS OR WARRANTIES OF ANY KIND, 
EXPRESS OR IMPLIED, REGARDING THE CORRECTNESS, ACCURACY, COMPLETENESS, 
ADEQUACY, OR RELIABILITY OF OR THE USE OF OR RESULTS THAT MAY BE GENERATED 
FROM THE USE OF THE INFORMATION OR THAT THE CONTENT WILL SATISFY YOUR 
REQUIREMENTS OR EXPECTATIONS. THE CONTENT IS PROVIDED “AS IS” AND ON AN 
“AS AVAILABLE” BASIS. YOU EXPRESSLY AGREE THAT YOUR USE OF THE CONTENT IS 
AT YOUR SOLE RISK. PYMNTS SHALL HAVE NO LIABILITY FOR ANY INTERRUPTIONS IN 
THE CONTENT THAT IS PROVIDED AND DISCLAIMS ALL WARRANTIES WITH REGARD 
TO THE CONTENT, INCLUDING THE IMPLIED WARRANTIES OF MERCHANTABILITY 
AND FITNESS FOR A PARTICULAR PURPOSE, AND NON-INFRINGEMENT AND TITLE. 
SOME JURISDICTIONS DO NOT ALLOW THE EXCLUSION OF CERTAIN WARRANTIES, 
AND, IN SUCH CASES, THE STATED EXCLUSIONS DO NOT APPLY. PYMNTS RESERVES 
THE RIGHT AND SHOULD NOT BE LIABLE SHOULD IT EXERCISE ITS RIGHT TO 
MODIFY, INTERRUPT, OR DISCONTINUE THE AVAILABILITY OF THE CONTENT OR ANY 
COMPONENT OF IT WITH OR WITHOUT NOTICE. 

PYMNTS SHALL NOT BE LIABLE FOR ANY DAMAGES WHATSOEVER, AND, IN 
PARTICULAR, SHALL NOT BE LIABLE FOR ANY SPECIAL, INDIRECT, CONSEQUENTIAL, 
OR INCIDENTAL DAMAGES, OR DAMAGES FOR LOST PROFITS, LOSS OF REVENUE, 
OR LOSS OF USE, ARISING OUT OF OR RELATED TO THE CONTENT, WHETHER SUCH 
DAMAGES ARISE IN CONTRACT, NEGLIGENCE, TORT, UNDER STATUTE, IN EQUITY, AT 
LAW, OR OTHERWISE, EVEN IF PYMNTS HAS BEEN ADVISED OF THE POSSIBILITY OF 
SUCH DAMAGES. 

SOME JURISDICTIONS DO NOT ALLOW FOR THE LIMITATION OR EXCLUSION OF 
LIABILITY FOR INCIDENTAL OR CONSEQUENTIAL DAMAGES, AND IN SUCH CASES 
SOME OF THE ABOVE LIMITATIONS DO NOT APPLY. THE ABOVE DISCLAIMERS AND 
LIMITATIONS ARE PROVIDED BY PYMNTS AND ITS PARENTS, AFFILIATED AND RELATED 
COMPANIES, CONTRACTORS, AND SPONSORS, AND EACH OF ITS RESPECTIVE 
DIRECTORS, OFFICERS, MEMBERS, EMPLOYEES, AGENTS, CONTENT COMPONENT 
PROVIDERS, LICENSORS, AND ADVISERS. 

Components of the content original to and the compilation produced by PYMNTS 
is the property of PYMNTS and cannot be reproduced without its prior written 
permission. 

DISCLAIMER

We are interested in your feedback on this report. If you have questions, comments 

or would like to subscribe, please email us at feedback@pymnts.com.
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