The State of Real-Time Payments, a PYMNTS Intelligence and The Clearing House
collaboration, examines the state of play for real-time payments across four
critical industries. It draws on insights from surveys of 125 executives from each
industry. Executives from the real estate industry were surveyed between Dec.
16, 2022, and Jan. 12, 2023; those from the insurance industry between April 5
and May 5; those from manufacturing between May 3 and June 1; and those in
retail between June 6 and June 26.
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2 THE STATE OF REAL-TIME PAYMENTS

Introduction

PYMNTS
INTELLIGENCE

Real-time  payments have become a leading
business-to-business (B2B) payment method for multiple
key industries. The majority of large retail, manufactur-
ing and insurance firms — those that generate more than
$100 million in revenue — utilize real-time payments,
and large shares of these firms are actively investing in
enhancing their capabilities further. More than 1 in 3 of
these firms identified real-time payments innovations as
highly important to their business strategies, with many
prioritizing real-time rails above all other methods on their
payments innovations agendas. Challenges remain, how-
ever; traditional payment methods, such as checks, wires
and automated clearing house (ACH), are entrenched
across industries, and firms in the real estate sector no-
tably lag behind other industries in our study of real-time
payments adoption.

INTRODUCTION 3

More than 1in 3 large firms in the retail,
manufacturing and insurance sectors
prioritize real-time payments innovations as
highly important to their business strategies.

These are just some of the findings detailed in The State of
Real-Time Payments, a PYMNTS Intelligence and The Clearing
House collaboration. This report examines the state of play
for real-time payments across four critical industries and
draws on insights from surveys of 125 executives from each
industry. Executives from the real estate industry were sur-
veyed between Dec. 16, 2022, and Jan. 12, 2023; those from
the insurance industry between April 5 and May 5; those
from manufacturing between May 3 and June 1; and those
in retail between June 6 and June 26.

This is what we learned. .
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Large firms widely
recognize real-time
payments as business
critical.

Most large firms across the retail, manufacturing and insurance in-
dustries agree that real-time payments have become critical for
their B2B operations. Large retailers lead, with 81% of them identi-
fying real-time payments as very or extremely important for making
payments to other businesses, while 61% of large manufacturers and
60% of large insurers shared this outlook. We note that even high-
er shares of retailers and manufacturers that generate $100 million
to $500 million in annual revenue emphasized the critical nature of
real-time payments, at 89% and 85%, respectively.

Sizeable shares of these firms view real-time payments innova-
tions as more than just sound operational strategy. More than 1in 3
ranked enhancing real-time payments capabilities as more important
than most or all other innovations currently on their respective in-
novation roadmaps, with 40% of manufacturers, 36% of insurers and
34% of retailers holding this view. The largest firms in these three

80.8% NI——
60.5% I
60.2% I

KEY FINDINGS

FIGURE 1:

The importance of real-time payments

Share of firms that consider real-time payments to be very or extremely important
for making payments, by industry and annual revenue

M Retail

B Manufacturing

B Insurance

REVENUE

Sample $1B or more

74.4% HEE——
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Between $500M and $1B

73.3% H——
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58.8% I

Between $100M and $500M

89.3% MI———
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industries — those with aver- mmg

Nadftdddt ary by industry

age annual revenues of $1 billion
or more — tend to be the most
bullish on real-time payments
innovation. Among them, 43% of
manufacturers, 39% of retailers
and 37% of insurers expressed
this outlook.

1%

of large retailers identify

real-time payments as very
or extremely important for

making B2B payments.
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Real-time payments
have become a core
B2B payment method
even though traditional
payment rails remain in
widespread use.

Compared to other payment methods, real-time payments
are a relative newcomer to the field of B2B transactions.
Nonetheless, real-time payments have been widely adopt-
ed and already capture a significant share of B2B payments.
For instance, 17% of the B2B payments large retailers made
in the last year were processed via real-time payments,
more even than the 16% made via ACH. Fifteen percent of
the payments manufacturers made and 16% of those insur-
ers made used real-time payments, trailing ACH — the most
popular method for these industries — but only slightly.

FIGURE 2:

Top B2B payment methods

KEY FINDINGS

Share of transactions made with select payment methods, by industry

B Retail

B Manufacturing
B Insurance

B Real estate

ACH

15.7% s
17.7% I
23.6% I
20.1% I

Real-time payments

16.6% .
14.6%
16.1% I
0.2% |

Wire
5.3%
16.0%
18.0% I
47% W

Check

15.2% .
15.4% Imam
13.1% I
21.2% I

Credit card

12.0% s
9.4% am
9.2% Il
11.6% I

Same-day ACH

11.9% s
14.4%
8.8% N
18.8% NN

Debit card

7.0% N
5.7% I
5.8% I
10.0% I

Cash

6.6% W
0.9% |
2.7% A
4.0%

Source: PYMNTS Intelligence
The State of Real-Time Payments, October 2023
N and fielded dates vary by industry

b
> L = .
IneE The ClearingHouse

© 2023 PYMNTS All Rights Reserved



8 THE STATE OF REAL-TIME PAYMENTS

PYMNTS

INTELLIGENCE

Despite the rise of real-time payments, traditional payment
rails remain in widespread use. For example, checks com-
mand a greater share of B2B payments made than might be
expected in 2023: 15% of payments retailers and manufac-
turers made, and 13% for insurers. However, the real estate
industry is an outlier. Twenty-one percent of B2B payments
large real estate firms made last year relied on checks,
while none of their B2B transactions during this period used
real-time payments.

KEY FINDINGS 9

17%

of the B2B payments large
retailers made in the last
year were processed via
real-time payments.
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Use of real-time
payments is ramping
up across sectors, with
the real estate industry
preparing for an
unprecedented shift.

Large firms are set to increase their use of real-time B2B pay-
ments dramatically in the coming year. On average, 54% of
large retailers, 58% of large manufacturers and 38% of large
insurers aim to increase their use of real-time payments to
pay their business partners. However, these plans vary across
industries and relative firm size. For example, 68% of retail-
ers and 59% of manufacturers generating annual revenues
of more than $500 million intend to increase use, compared
to just 37% of insurers of similar size. Nonetheless, our data
paints a picture of the near-term B2B payments landscape in
which real-time payments command a larger overall presence.

PYMNTS %::% The Clearing House'

FIGURE 3:

KEY FINDINGS

Expected increase in use of real-time payments
Share of firms already using real-time payments that plan to increase their use of the
payment method for making payments, by industry and annual revenue

B Retail
B Manufacturing
N Insurance
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37.6% I

The real estate industry stands
out in this regard. Large real es-
tate firms reported virtually no
use of real-time payments at
any time during the 12 months
preceding our survey. The in-
dustry is on the cusp of a
real-time payments awakening:
77% said they plan to start us-
ing real-time payments to make
B2B payments in the next year,
and 90% expect to receive them.

REVENUE

$1B or more

71.8% NE——
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33.8% I

Between $500M and $1B

63.3% I——
76.0% I
46.2% I

Between $100M and $500M

37.5% I—
57.7% I—
38.7% I

Source : PYMNTS Intelligence
The State of Real-Time Payments, October 2023
N and fielded dates vary by industry
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7%

of real estate firms
plan to adopt real-time
payments for making
B2B payments in the
next year.
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Instant payment speed,
strengthening buver—
supplier relationships

and enhancing reliability

drive real-time payments
adoption.

Firms highlight practical benefits as the key drivers compelling their
adoption and use of real-time payments. Enhanced speed, improved
buyer-supplier relationships and greater reliability were the top three
reasons for adoption. For example, 90% of large retailers, 75% of large
manufacturers and 80% of large insurers cited speed as a top reason
for using real-time payments to make B2B payments. Strengthening
buyer-supplier relationships represents another strategic motivator,
with 89% of large retailers, 91% of manufacturers and 80% of insur-
ers saying making real-time payments has led to better relationships
with their suppliers. Reliability is, of course, fundamental to any pay-
ment method’s viability, and executives cite it as a key reason to use
real-time payments, with large retailers most likely to say so, at 69%.

FIGURE 4:

KEY FINDINGS

Top reasons to pay via real-time payments
Share of firms citing select reasons to make real-time B2B payments, by industry

B Retail
B Manufacturing
B Insurance

Ability to make and receive payments fast and

on time
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Better relationships with suppliers
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High reliability
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High security and protection of data
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Better cash flow management
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Receiver’s and sender’s ability to accept real-
time payments
56.8% NE——

54.8% I——
49.5% I

Ability to track payments or confirm receipt

53.6% N—
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Improved competitive advantage
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Irreversibility of payments
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33.3% I

Source: PYMNTS Intelligence
The State of Real-Time Payments, October 2023
N and fielded dates vary by industry
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Conclusion

Real-time payments have quickly gained traction as a leading
method for making and receiving B2B payments among large firms
across major industries. However, competition remains fierce. The re-
silience of checks and other traditional payments underscores the
challenges that firms face in shifting to real-time payments, despite
the instant clearance, reliability and other benefits they offer. The
real estate industry illustrates this dilemma clearly, with its continued
reliance on checks. Businesses still unsure about whether to adopt
real-time payments for their B2B payments or continue with the sta-
tus quo must carefully consider the potential risks to buyer-supplier
relationships. With an increasingly digital economy prioritizing speed
and efficiency more than ever, adoption is becoming a necessity.

Methodology

The State of Real-Time Payments, a PYMNTS Intelligence and The
Clearing House collaboration, is based on a series of four surveys
each of 125 executives with deep knowledge of the payments envi-
ronment at firms generating annual revenues of at least $100 million
from four different industries about the state of real-time payments
and their interest in real-time payments. Real estate executives were
surveyed between Dec. 16, 2022, and Jan. 12, 2023; insurance execu-
tives between April 5 and May 5; manufacturing executives between
May 3 and June 1; and retail executives between June 6 and June 26.
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The Clearing House operates U.S.-based payments networks
that clear and settle funds through ACH, check image, the
RTP® network and wire transfers. The RTP network supports
the immediate clearing and settlement of payments along with
the ability to exchange related payment information across the
same secure channel.

Learn more at theclearinghouse.org.

PYMNTS
INTELLIGENCE

PYMNTS Intelligence is a leading global data and analytics
platform that uses proprietary data and methods to provide
actionable insights on what’s now and what’s next in
payments, commerce and the digital economy. Its team of data
scientists include leading economists, econometricians, survey
experts, financial analysts and marketing scientists with deep
experience in the application of data to the issues that define
the future of the digital transformation of the global economy.
This multi-lingual team has conducted original data collection
and analysis in more than three dozen global markets for some
of the world’s leading publicly traded and privately held firms.

THE PYMNTS INTELLIGENCE TEAM THAT PRODUCED THIS REPORT

Scott Murray Daniel Gallucci
SVP and Head of Analytics Senior Writer

Alexandra Lange, PhD

Senior Analyst

DISCLAIMER

The State of Real-Time Payments may be updated periodically. While reasonable
efforts are made to keep the content accurate and up to date, PYMNTS: MAKES
NO REPRESENTATIONS OR WARRANTIES OF ANY KIND, EXPRESS OR IMPLIED,
REGARDING THE CORRECTNESS, ACCURACY, COMPLETENESS, ADEQUACY,
OR RELIABILITY OF OR THE USE OF OR RESULTS THAT MAY BE GENERATED
FROM THE USE OF THE INFORMATION OR THAT THE CONTENT WILL SATISFY
YOUR REQUIREMENTS OR EXPECTATIONS. THE CONTENT IS PROVIDED” “AS
IS” AND ON AN “AS AVAILABLE” BASIS. YOU EXPRESSLY AGREE THAT YOUR
USE OF THE CONTENT IS AT YOUR SOLE RISK. PYMNTS SHALL HAVE NO
LIABILITY FOR ANY INTERRUPTIONS IN THE CONTENT THAT IS PROVIDED
AND DISCLAIMS ALL WARRANTIES WITH REGARD TO THE CONTENT,
INCLUDING THE IMPLIED WARRANTIES OF MERCHANTABILITY AND FITNESS
FOR A PARTICULAR PURPOSE, AND NON-INFRINGEMENT AND TITLE. SOME
JURISDICTIONS DO NOT ALLOW THE EXCLUSION OF CERTAIN WARRANTIES,
AND, IN SUCH CASES, THE STATED EXCLUSIONS DO NOT APPLY. PYMNTS
RESERVES THE RIGHT AND SHOULD NOT BE LIABLE SHOULD IT EXERCISE ITS
RIGHT TO MODIFY, INTERRUPT, OR DISCONTINUE THE AVAILABILITY OF THE
CONTENT OR ANY COMPONENT OF IT WITH OR WITHOUT NOTICE.

PYMNTS SHALL NOT BE LIABLE FOR ANY DAMAGES WHATSOEVER, AND,
IN PARTICULAR, SHALL NOT BE LIABLE FOR ANY SPECIAL, INDIRECT,
CONSEQUENTIAL, OR INCIDENTAL DAMAGES, OR DAMAGES FOR LOST
PROFITS, LOSS OF REVENUE, OR LOSS OF USE, ARISING OUT OF OR
RELATED TO THE CONTENT, WHETHER SUCH DAMAGES ARISE IN CONTRACT,
NEGLIGENCE, TORT, UNDER STATUTE, IN EQUITY, AT LAW, OR OTHERWISE,
EVEN IF PYMNTS HAS BEEN ADVISED OF THE POSSIBILITY OF SUCH DAMAGES.

SOME JURISDICTIONS DO NOT ALLOW FOR THE LIMITATION OR EXCLUSION
OF LIABILITY FOR INCIDENTAL OR CONSEQUENTIAL DAMAGES, AND IN
SUCH CASES SOME OF THE ABOVE LIMITATIONS DO NOT APPLY. THE ABOVE
DISCLAIMERS AND LIMITATIONS ARE PROVIDED BY PYMNTS AND ITS PARENTS,
AFFILIATED AND RELATED COMPANIES, CONTRACTORS, AND SPONSORS,
AND EACH OF ITS RESPECTIVE DIRECTORS, OFFICERS, MEMBERS, EMPLOYEES,
AGENTS, CONTENT COMPONENT PROVIDERS, LICENSORS, AND ADVISERS.

Components of the content original to and the compilation produced by PYMNTS
is the property of PYMNTS and cannot be reproduced without its prior written
permission.

We are interested in your feedback on this report.
If you have questions or comments, or if you
would like to subscribe to this report, please email
us at feedback@pymnts.com.
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