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WHAT'S AT STAKE

nstant payment options have become leading ways
for small to mid-sized businesses (SMBs) in the
hospitality sector to make payments. Most
hospitality SMBs surveyed sent instant payments
in the last year. Moreover, more than 4 in 10 cite an
instant payment option as their most used method for
sending payments. This is at least double the rate of
the most popular non-instant methods, including auto-
mated clearing house (ACH), at 21%, and checks, at 12%.

PYMNTS Intelligence’s latest research finds that
besides speed, the leading attractions for instant
payments among hospitality SMBs are risk reduction and
convenience. In fact, speed was the third-most cited
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Share of hospitality SMBs that used
instant payments in the last year
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advantage. These findings highlight the broad value
proposition instant payments offer. The study also reveals
that hospitality SMBs are far more likely to report high
levels of balance sheet health if they choose an instant
payment method as their primary way to send payments.

These are just some of the findings detailed in
the Small Business Real-Time Payments Barom-
eter: Hospitality Edition, a PYMNTS Intelligence
and The Clearing House collaboration. This edition
examines the state of play for instant payments
among SMBs in the hospitality and hotels sector,
including the current adoption rates of leading

Of hOSIOitaUty SMBSs that mainly payment methods and factors behind these
. ' f : d insights f
use Instant payments for Seﬂdlﬂg preferences. It draws on insights from a

survey, which was conducted from Jan. 31

payments have very or extremely to April 1, of 693 SMBs in this sector that
hea[thy ba[ance Sheetg generate $10 million or less in annual revenue.

This is what we learned.
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35 = Most hospitality SMBs use instant payments, Hospitality SMBs in the highest revenue bracket
K \ and nearly half prefer an instant payment are the most likely to use instant payments.
' \ : method to send payments.
f R f R
— L Share of hospitality SMBs
Share of hospitality SMBs that : .
e an instant payment option generating more than $1 million
“ ‘ in annual revenue that cite an instant
as their most used method to : .
d pavments payment option as their most used
>end pay method to send payments
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HEALTHY BALANCE SHEETS RAMPING UP

Instant payments offer a range of benefits that Hospitality SMBS widely expect to use instant
lead to healthier balance sheets. payments more heavily.
4 N 4 N
B o S ] 79
— [no 2 /0 mo | /0
I o —
Share of hospitality SMBs that report Share of hospitality SMBs that expect
very or extremely healthy b'alance to send more payments using instant
§heets, among those that cite an payment options, among those that
instant payment method as their currently use instant payments
most used payment method
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More than 8 in 10 hospitality
SMBs send instant payments,
and more than 4 in 10 use an
instant payment method most
to send payments.

Instant payments are now a leading way for hospitality busi-
nesses to issue payments. In the last 12 months, 83% of SMBs
SMBs in hospitality that use instant in the sector sent instant payments. This is far above the rate
payments enjoy healthier balance that paid either with credit card, at 50%, or cash, at 42% — the
sheets and other benefits, including two most commonly used non-instant methods. In fact, 53% of
transaction speed, improved cash hospitality SMBs used instant PayPal to send a payment in the
flow management and convenience. last year — more than any other method of payment. Other types
of instant payments, including push to debit card, at 41%, and
instant bank account-to-account transfers, at 36%, also rank
among hospitality SMBs’ most popular payment methods.

PYMNTS Y% :
INTELLIGENCE | 3aec The ClearingHouse © 2024 PYMNTS All Rights Reserved
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8%
O
Share of hospitality SMBs citing

a non-instant method as their
most used method of payment

Sending versus receiving

payments

The Small Business Real-Time Payments Barometer However, 58% of hospitality SMBs report a non-instant method
series evaluates the role of instant payments among as their most used method of payment, compared to 42% that
SMBs in different sectors. These studies focus pri- name an instant method. ACH leads, at 21%, followed by 12%
marily on preferences related to sending payments, for checks and 10% for credit cards. The data thus shows that
reflecting the general need for SMBs to pay for while instant payments have gained widespread adoption in the
business expenses such as monthly bills and supplier hospitality sector, the market is fragmented, and many SMBs
invoices. How SMBs receive payments varies more still choose traditional payment methods as their go-to way to
idiosyncratically depending on the nature of their send payments.

business and customer segments.
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FIGURE 1:

Which instant payment options hospitality SMBs use
Share of hospitality SMBs that used select instant payment methods to send payments over the last 12 months, by level of use
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FIGURE 2:

Which non-instant payment methods hospitality SMBs use
Share of hospitality SMBs that used select methods to send payments
over the past 12 months, by level of use
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N = 693: Whole sample, fielded Jan. 31, 2024 — April 1, 2024
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FIGURE 3:

Instant payment use across industries
Share of SMBs citing select instant payment methods as their most used
method to send payments, by industry
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Hospitality SMBs in the highest
revenue bracket are the most likely
to use instant payments.

Revenue stands as a primary predictor of hospitality SMBs’
preferred method for sending payments. SMBs generating more than
$1 million in annual revenue are the most likely to choose instant
payments as their go-to method for sending payments, at 47%. This is
substantially more than the 38% of SMBs in the $250,000 to $1
million revenue bracket, and the 37% of those generating less
than $250,000 in revenue. Among instant payment methods,
PayPal leads across revenue tiers. Notably, 32% of SMBs in the
middle revenue bracket use ACH as their primary way to pay
and another 13% use checks. This highlights a market segment
that appears to be underserved by current instant payment
options and suggests that providers could expand their SMB
customer base among these businesses with the right strategy.

L .
3..¢ The ClearingHouse
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52%

Share of hospitality SMBs that mainly
use a local bank or credit union that
are likely to choose instant payments
as their main payment method

Whether a business primarily banks with a national, regional or local
financial institution (FI) also plays an important role in their use
of instant payments. Hospitality SMBs that mainly use a local
bank or credit union are the most likely to choose instant pay-
ments as their main method of payment, at 52%, followed by
those using a national bank, at 46%. Those using a regional bank
trail far behind, at 29%, suggesting that these Fls may offer and
promote non-instant methods more heavily.

© 2024 PYMNTS All Rights Reserve
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FIGURE 4:

Revenue and most used payment method
Share of hospitality SMBs citing select payment methods as their most used
method to send payments, by revenue
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FIGURE 5

Most used payment methods, by primary Fli

Share of hospitality SMBs citing select payment methods as their most used
method to send payments, by type of primary Fl
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Hospitality SMBs that prefer
instant payments have healthier
balance sheets.

Hospitality SMBs that use instant payments cite a range of
important advantages of choosing this payment method.
Risk reduction tops the list, named by 57% as an important
factor, followed by convenience, at 55%, and speed, at 52%. The
fact that speed does not come first emphasizes that instant
payments deliver a broad range of valuable benefits beyond rapid
processing. When asked about instant payments’ most import-
ant benefit, however, speed (25%) beat convenience (23%) and
risk reduction (18%). Also noteworthy is that 44% of respondents
cited better cash flow management as an explicit benefit of
instant payments, with 15% naming it as instant payments’ most
important benefit. The speed, reliability and cash flow benefits of
instant payments can significantly improve balance sheet health.

L .
3..¢ The ClearingHouse

829 ik

Share of hospitality SMBs that use
instant payments as their primary
method to send payments citing very or
extremely healthy balance sheets

The speed, reliability and cash flow benefits of instant payments
can significantly improve balance sheet health. We find that 82%
of hospitality SMBs that use instant payments as their primary
method for sending payments have very or extremely healthy
balance sheets, versus only 66% for those mainly using a non-
instant method. However, push to debit cards and push to credit
cards do not appear to deliver the same positive impact for bal-
ance sheet health. Just 71% and 65%, respectively, of hospitality
SMBs that use these as their primary payment methods report
high levels of balance sheet health.

© 2024 PYMNTS All Rights Reserve
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FIGURE 6:

Benefits of using instant payments
Share of hospitality SMBs citing select benefits of sending instant payments,
by level of importance

® 17.8% © 38.9%
Speed (NG D 56.6%

® 22.8% © 32.4%

Ease and convenience | D 55.2%

®24.7% ® 27.5%
Risk reduction (IR D 52.2%

®14.6% ©® 29.0%
Better cash flow management |l D 43.6%

®8.9% ©241%
Low cost |[HETED 32.9%

®55% ®18.0%
The ability to gain new suppliers [l 23.5%

Rewards received for using ®57% ©16.4%
real-time payments [lTTED  22.1%

0% 20% 40% 60% 80%

Source: PYMNTS Intelligence
@® Most important Small Business Real-Time Payments Barometer: Hospitality Edition, July 2024
N = 426: Respondents that sent instant payments over the last 12 months,

fielded Jan. 31, 2024 — April 1, 2024

® Selected, but not most important

\NTEILDD\( C'YE’\IIVESE 3-% The Clearing House

The Full Story

FIGURE T7:
Balance sheet health

Share of hospitality SMBs reporting they have a very or extremely
healthy balance sheet, by most used option to send payments
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About 8 in 10 hospitality SMBs
that use instant payments expect
to increase utilization over the
next year.

The substantial benefits instant payments offer will drive increased
use and adoption in the next year. Among hospitality SMBs that
sent instant payments in the last 12 months, 79% expect to
increase utilization in the next year, while 81% of those that
received instant payments say the same. This varies relatively
little across revenue brackets and primary Fls, reflecting broad
enthusiasm for instant payments going forward. Furthermore,
27% of hospitality SMBs that do not currently send instant
payments expect to start sending a significant number in the
next year, with especially high interest among those that primarily
bank with national Fls, at 47%.

u, .
3..€ The ClearingHouse

FIGURE 8A:

Outlook for instant payment utilization

Share of hospitality SMBs currently using instant payments that expect
to increase utilization in the next year, by revenue and primary Fl
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FIGURE 8B:

Outlook for instant payment utilization
Share of hospitality SMBs not currently sending or receiving instant
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Share of hospitality SMBs

that say instant payments

capabilities are very or extremely
important in their choice of primary Fl

The ramp-up in instant payment usage among SMBs means
that instant payments have become a critical factor in how
businesses choose Fls. Overall, 77% of hospitality SMBs say that
instant payments capabilities are very or extremely important in
their choice of primary Fls. The data shows only modest varia-
tion across income brackets, though the SMBs that mainly use
national banks show especially strong enthusiasm for sending
(88%) and receiving payments (85%). Even among the hospitality
SMBs that do not currently use instant payments, 69% say that
instant payment capability plays a highly important role in their
future choice of Fls, underscoring the industrywide shift toward
greater instant payments utilization.

© 2024 PYMNTS All Rights Reserved



36 | Small Business Real-Time Payments Barometer: Hospitality Edition

FIGURE 9:
The importance of instant payments capabilities

Share of hospitality SMBs that consider instant payment capabilities very or extremely important
when choosing a primary Fl for their business accounts, by revenue, primary Fl and most used payment method
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The most common reason for
avoiding instant payments is
perceived difficulty of use or lack
of knowledge.

Among the 17% of hospitality SMBs that did not send instant
payments in the last 12 months, a range of issues contribute to
their decision to avoid doing so. Perceived difficulty of use and
lack of knowledge is the most cited reason, with 19% naming it as
their greatest barrier. Increased risk of fraud and cost follow, both

Hospitality SMBs that do not currently use

instant payments identify several key issues at 14%. These and other frequently named issues largely reflect

inaccurate perceptions of instant payments. To give just two

that deter them from doing so.

examples, businesses that use instant payments overwhelmingly
find them to be simple and convenient, and instant payments
have high levels of security, especially compared to traditional
methods such as checks and ACH. Providers should seek to dis-
pel these and other misperceptions about instant payments to
bring more non-users on board.

PYMNTS % :
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FIGURE 10:

Reasons for not sending instant payments

Share of hospitality SMBs citing select reasons for not sending instant payments in the last 12 months, by level of importance
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ACTIONABLE

More than 8 in 10 hospitality
SMBs use instant payments
today, although less than half
cite an instant payment option
as their preferred way to pay.
However, traditional payment
methods, such as ACH and
even cash, remain widely used
among the hospitality businesses
surveyed. This indicates
substantial potential for instant
payment providers to expand
their market shares.

Hospitality SMBs with higher
revenues are more likely to
choose instant payments as
their main method of payment,
as are those that use a local
or national Fl as their primary
bank. Conversely, instant
payments are substantially
less popular among SMBs
that mainly use a regional
bank, revealing a sub-segment
that providers appear to be
underserving.

Many hospitality SMBs that
send instant payments
point to risk reduction,

convenience and improved
cash flow management

as their reasons for using
instant payments. These
and other benefits lead to
healthier balance sheets
for businesses that prefer
an instant payment method
as their primary form of
payment.

Hospitality SMBs that already
use instant payments expect to
ramp up their utilization in the
next year, and sizeable shares of
those that do not currently use

instant payments expect to begin
doing so. Moreover, most SMBs
surveyed view instant payment
capabilities as a key deciding
factor in their choice of Fl. Banks,

FinTechs and other Fls must

ensure that they offer instant

payment solutions to retain their
SMB customer base.
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he Small Business Real-Time Payments Barometer:

Hospitality Edition, a PYMNTS Intelligence and The

Clearing House collaboration, is based on a survey

of 693 SMBs in the hospitality sector generating
$10 million or less in annual revenue conducted from Jan.
31 to April 1. The report examines the use of instant pay-
ments among hotels and other hospitality SMBs and the
factors surrounding their preferences and use.
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PYMNTS Intelligence is a leading global data and analytics platform that uses
proprietary data and methods to provide actionable insights on what’s now
and what’s next in payments, commerce and the digital economy. Its team of
data scientists include leading economists, econometricians, survey experts,
financial analysts and marketing scientists with deep experience in the appli-
cation of data to the issues that define the future of the digital transformation
of the global economy. This multi-lingual team has conducted original data
collection and analysis in more than three dozen global markets for some of
the world’s leading publicly traded and privately held firms.

The Clearing House operates U.S.-based payments networks that clear and
settle funds through ACH, check image, the RTP® network and wire transfers.
The RTP network supports the immediate clearing and settlement of payments
along with the ability to exchange related payment information across the
same secure channel.

Learn more at theclearinghouse.org.

We are interested in your feedback on this report. If you have questions, comments or

would like to subscribe, please email us at feedback@pymnts.com.

DISCLAIMER W

The Small Business Real-Time Payments Barometer: Hospitality Edition may
be updated periodically. While reasonable efforts are made to keep the content
accurate and up to date, PYMNTS MAKES NO REPRESENTATIONS OR WARRANTIES
OF ANY KIND, EXPRESS OR IMPLIED, REGARDING THE CORRECTNESS, ACCURACY,
COMPLETENESS, ADEQUACY, OR RELIABILITY OF OR THE USE OF OR RESULTS THAT
MAY BE GENERATED FROM THE USE OF THE INFORMATION OR THAT THE CONTENT
WILL SATISFY YOUR REQUIREMENTS OR EXPECTATIONS. THE CONTENT IS PROVIDED
“‘AS IS” AND ON AN “AS AVAILABLE” BASIS. YOU EXPRESSLY AGREE THAT YOUR USE
OF THE CONTENT IS AT YOUR SOLE RISK. PYMNTS SHALL HAVE NO LIABILITY FOR
ANY INTERRUPTIONS IN THE CONTENT THAT IS PROVIDED AND DISCLAIMS ALL
WARRANTIESWITH REGARD TO THE CONTENT, INCLUDING THE IMPLIED WARRANTIES
OF MERCHANTABILITY AND FITNESS FOR A PARTICULAR PURPOSE, AND NON-
INFRINGEMENT AND TITLE. SOME JURISDICTIONS DO NOT ALLOW THE EXCLUSION
OF CERTAIN WARRANTIES, AND, IN SUCH CASES, THE STATED EXCLUSIONS DO NOT
APPLY. PYMNTS RESERVES THE RIGHT AND SHOULD NOT BE LIABLE SHOULD IT
EXERCISE ITS RIGHT TO MODIFY, INTERRUPT, OR DISCONTINUE THE AVAILABILITY OF
THE CONTENT OR ANY COMPONENT OF IT WITH OR WITHOUT NOTICE.

PYMNTS SHALL NOT BE LIABLE FOR ANY DAMAGES WHATSOEVER, AND, IN
PARTICULAR, SHALL NOT BE LIABLE FOR ANY SPECIAL, INDIRECT, CONSEQUENTIAL,
OR INCIDENTAL DAMAGES, OR DAMAGES FOR LOST PROFITS, LOSS OF REVENUE,
OR LOSS OF USE, ARISING OUT OF OR RELATED TO THE CONTENT, WHETHER SUCH
DAMAGES ARISE IN CONTRACT, NEGLIGENCE, TORT, UNDER STATUTE, IN EQUITY, AT
LAW, OR OTHERWISE, EVEN IF PYMNTS HAS BEEN ADVISED OF THE POSSIBILITY OF
SUCH DAMAGES.

SOME JURISDICTIONS DO NOT ALLOW FOR THE LIMITATION OR EXCLUSION OF
LIABILITY FOR INCIDENTAL OR CONSEQUENTIAL DAMAGES, AND IN SUCH CASES
SOME OF THE ABOVE LIMITATIONS DO NOT APPLY. THE ABOVE DISCLAIMERS AND
LIMITATIONS ARE PROVIDED BY PYMNTS AND ITS PARENTS, AFFILIATED AND RELATED
COMPANIES, CONTRACTORS, AND SPONSORS, AND EACH OF ITS RESPECTIVE
DIRECTORS, OFFICERS, MEMBERS, EMPLOYEES, AGENTS, CONTENT COMPONENT
PROVIDERS, LICENSORS, AND ADVISERS.

Components of the content original to and the compilation produced by PYMNTS
is the property of PYMNTS and cannot be reproduced without its prior written
permission.
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