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So what: 

Consumers are expanding their technology 

slowly over time, moving from the Less 

than 4 category into the 4+ category. This 

may be because devices are easier to get, or 

the everyday products they are buying are 

more likely to be connected. 

76%
of consumers 
have four or more 
connected devices. 

N varies according to edition. January 2025:
N = 924: Low connected devices
N = 1140: Medium connected devices
N = 410: High connected devices

Consumers are getting more devices over time as ‘connection’ becomes more common 
in everyday devices and devices become easier to access. 
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Basic Tech 

Mainstream Tech

Connected Tech

HOW

• Personas are created using Latent Class Analysis, a statistical 

technique that classifies respondents based on underlying 

characteristics that are consistent and unique to the group.

WHY

• Better understanding preference for connected technology 

and barriers for different consumers in adopting emerging 

products and services.

Tech Savvy Personas – Personas that capture affinity for connected technology 
and enthusiasm with owning connected devices. 



© 2025 PYMNTS Intelligence All Rights Reserved

• BASIC TECH:  Low ownership of connected devices that does not exceed 
the traditional smartphone, laptop and TV. 

• Two thirds have smartphones, and a third own a laptop or smart 
TVs. They do not have all three devices, and rarely have other type 
of devices. 

• MAINSTREAM TECH: Virtually all of them have Smartphones, laptops and 
smart TVs and they have a few devices beyond this. 

• More than 6 in 10 own a tablet, and at least a third have game 
consoles and smartwatches. Other devices, such as voice activated 
speakers and eReaders are less common but still used by at least 
10% of this group.

• CONNECTED TECH: This group owns a large variety of devices, with 
tablets, game consoles and smartwatches being a must. 

• Voice activated devices, security systems and cars with built-in 
capabilities are the norm, and less popular devices, such as reality 
headsets, activity trackers and smart appliances are ubiquitous  for 
this segment.

N varies according to edition. January 2025:, N = 2,474: Whole sample

Four in 10 consumers stay connected with essential everyday devices 
such as smartphones and laptops
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N varies according to edition. 
January 2025:, N = 2,474: Whole sample

Ownership of types of connected devices is stable in the last 2 years, 
suggesting most consumers are content with the range of devices they own.

So what: 

• Technology plays a central role for 1 in 10 

consumers, however, most consumers 

appear to be content staying  in the basic or 

mainstream categories – suggesting tech 

preferences of the 1 in 10 are very distinct.

10%
of consumers 
are “Connected Tech” 
consumers.

41.0%
39.3%

40.2%40.1%
41.4%40.8%

42.8%
40.6%

42.8%
44.1%

42.7%
41.4%41.2%

39.6%

49.4%
51.5%

50.1%49.7%49.2%49.3%
47.3%47.8%47.4%47.8%

46.5%
48.3%47.9%

49.3%

9.6%9.1%9.7%10.2%9.3%9.8%9.9%
11.6%

9.8%
8.2%

10.9%10.3%10.9%11.1%

0%

10%

20%

30%

40%

50%

60%

Jan. 2025Dec. 2024Nov. 2024Oct. 2024Sep. 2024May 2024Apr. 2024Mar. 2024Nov. 2023Oct. 2023Jun. 2023Mar. 2023Dec. 2022Sep. 2022

Connected devices persona, time comparison

Basic Tech Mainstream Tech Connected Tech Linear (Basic Tech) Linear (Mainstream Tech)



© 2025 PYMNTS Intelligence All Rights Reserved

N varies according to edition. January 2025:, N = 2,474: Whole sample

Millennials and Bridge Millennials lead the way for technology ownership 
and are 3x more likely to be advanced users than Baby Boomers. 

So what: 

• Millennials, who grew up in an era of tech 

innovation and now have high purchasing power, 

are the most interested in advanced tech. 

• Gen-Z is still developing the purchasing power, 

while some may aspire to the device ownership 

of Millennials, upgraded technology that can do 

more may mean that Gen-Z feels like they need 

to acquire less. 

16%
of Bridge Millennials 
are “Connected Tech” 
consumers. 
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Low-income consumers are more likely to stick to essential everyday devices 
than other consumers. 

So what: 

• Smartphones and laptops provide lower income 

consumers with the devices and capabilities to 

fully access and be part of the digital economy, 

and therefore these consumers may not 

prioritize getting more devices.  

• Their income constraints does not deny them 

access to the digital economy, but do limit the 

degree to which tech embedded in other 

devices offers different connected experiences. 

60%
of low-income consumers 
fall into the basic 
technology category.

N varies according to edition. January 2025:, N = 2,474: Whole sample
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December 2024:, N = 2,628: Whole sample

Digital wallets are top of mind for connected device enthusiasts, who are 50% more likely 
to use a digital wallet than owners of baseline devices. 

So what: 

• The connected tech persona makes being 

connected a top priority, including using a variety 

of those devices to pay using digital wallets

48%
Share of Connected Tech 
users who used a digital 
wallet in the last 30 days. 
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N varies according to edition. 
December 2024:, N = 2,628: Whole sample

Connected Tech consumers are now 34% less likely 
to use cash than three years ago

So what: 

• There is a clear shift of consumer preferences 

away from physical methods of payment, 

suggesting that innovations like mobile payments 

and contactless payments can offer a more 

convenient and seamless payment experience.
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Connected Tech consumers are more likely to make retail and restaurant purchases online than 
basic tech users, suggesting a connection between device ownership and purchasing behavior. 

Consumers who made a purchase of select type of products 
in last 30 days. N = 1,541 for Retail;; N = 1,815 for Restaurants

So what: 

• As consumers have more connected 

devices, they become more likely to make 

purchases online. 

35%
Share of “Connected Tech” 
consumers who made 
their most recent retail 
purchase online
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January 2025:, N = 1,030: Basic Tech; 
N = 1,056: Mainstream Tech; N = 288: Connected Tech

Consumers in the mainstream device category are more likely to use a mobile device 
to make purchases now than they did 3 years ago. 

So what: 

• There is growing reliance on mobile devices 

for shopping across consumer groups, but 

those in the mainstream category are showing 

a consistent upward trend in the past 3 years.

26%
Share of mainstream 
tech consumers who 
used a mobile device to 
make one of their most 
recent purchases. 
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