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WHAT’S AT STAKE

T he future of payments can be seen in real time or 
instantly, but no one expected disbursements to 
have that same visibility. After all, such funds typi-
cally are distributed between a government agency 

and a consumer or a business and a consumer via slower 
bank transfer or check-based processes. Yet as U.S. consum-
ers increasingly receive disbursements — including earnings 
and income payments, Social Security payments, tax refunds, 
insurance claim payouts and loan disbursements — from a  
variety of corporate and government agencies, they turn to instant 
payment methods more often. This shift is primarily fueled by a 
need for immediate access to monies and assurance that these 
are readily available. 

38%
of consumers most often received 

nongovernment disbursements 
 instantly, up from 4.1% in 2017.

Driven by a preference for speed, certainty and convenience, the share 
of consumers who primarily receive nongovernment disbursements 
via instant payments has swelled nearly 10 times since 2017, with a 
sharp surge in the last year. Since 2023, the share who would choose 
instant payments if given the option is up by 19%, with parents and 
younger generations favoring instant the most. This surge in prefer-
ence highlights the growing importance of instant payments in the 
eyes of consumers, making it imperative for businesses to adapt and 
offer these options to remain relevant. The challenge is not only about 
enabling instant transactions but also ensuring their security, reliability 
and ease of use. A well-developed instant payment ecosystem can 
boost consumer satisfaction, enhance financial inclusion and drive 
revenue growth across multiple industries.
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FIGURE 1

Consumers receiving instant disbursements
Share of consumers who most often received nongovernment disbursements instantly

Source: PYMNTS Intelligence
Digital Transformation and Instant Payments Fuel Business Disbursement Efficiency, March 2025 

N = 2,526: Complete responses, fielded Jan. 9, 2025, to Jan. 27, 2025

These are some of the findings explored in  
Digital Transformation and Instant Payments Fuel 
Business Disbursement Efficiency, a PYMNTS 
Intelligence and Ingo Payments collaboration. 
This report is based on a census-balanced  
survey of 4,416 U.S. consumers conducted 
between Jan. 9 and Jan. 27. It examines 
consumers’ use of instant payments for the  
disbursements they receive from government 
and nongovernment entities. This edition 
focuses on nongovernmental disbursements. 
This is the eighth year we have conducted this 
study, providing insight into consumers’ growing 
interest in instant disbursements.

This is what we learned.
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01 02
KEY FINDINGS

PREFERENCE SURGE 
The share of consumers who primarily receive  
nongovernment disbursements via instant has 
risen nearly tenfold since 2017, with borrowing 
and income payouts the most likely to be received 
instantly. 

45%
Share of consumers who say they 
receive borrowing disbursements 
most often via instant 
methods, followed by income 
disbursements at 44%

NEED FOR CERTAINTY 
One in 4 disbursement receivers urgently need 
their funds instantly, with the certainty of funds 
being immediately available combined with  
financial need being the core drivers of urgency.

24%
Share of disbursement receivers 
who say they need their funds in 
30 minutes or less
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03 04
BANK PREFERENCE
Consumers who prefer digital payments receive 
instant payments most often, and these instant 
receivers prefer funds to go directly to their banks.

35%
Share of disbursement receivers 
who say they prefer that instant 
payments go directly to their banks 

WILLING TO PAY
Urgency increases disbursement receivers’ 
willingness to pay for instant funds access, with 
1 in 5 willing to pay a substantially higher fee to 
get funds instantly.

20% 
Share of consumers who would 
pay a substantially higher fee to 
get funds instantly in an urgent 
situation 
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THE 
FULL STORY
The urgent need and certainty that funds 
are immediately available drives consumer 
interest in and willingness to pay to receive 
nongovernment disbursements via instant 
payment.

The share of consumers who 
primarily receive nongovernment 
disbursements via instant has 
risen nearly tenfold since 2017, 
with borrowing and income 
payouts the most likely to be 
received instantly.

The widespread adoption of instant payments over the past 
decade underscores the changing landscape of financial transac-
tions and nongovernment disbursements, which are part of that 
change. In fact, instant payments usage continues its steady rise 
year over year, with no disbursement category dipping in use. 
Currently, 38% of consumers most often receive nongovernment 
disbursements instantly, a nearly 10 times increase from 4.1% in 
2017. Data also shows a surge from 32% in January 2023. At 45% 
and 44%, respectively, consumers are most likely to say they 
receive borrowing and income disbursements most often via 
instant methods, followed by legal settlements at 41%. 
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Consumers are increasingly interested 
in choosing instant disbursements 
when they have multiple payment 
options, with 4.9% more this year 
than last having opted for instant. 
In January 2025, 27% of receivers 
chose instant when they had multi-
ple options, while 11% used instant 
when it was the only option offered. 
The year-to-year increase is espe-
cially evident among consumers who 
received borrowing disbursements, 
with 33% opting for instant when they 
had multiple options, a 38% increase 
from last year.

These findings indicate that consum-
ers’ growing preference for instant 
payments has been driven by a shift in 
how they manage their daily expenses, 
savings, and financial planning. Com-
pared to traditional payment methods, 
which can take several business days 
to process, instant payments offer a 
level of certainty and control consum-
ers increasingly demand.

FIGURE 2

Instant choice and availability
Share of consumers who used instant methods as their most typical way to receive disbursements when only one  
or multiple options were provided, by category
 

Source: PYMNTS Intelligence
Digital Transformation and Instant Payments Fuel Business Disbursement Efficiency, March 2025 

N = 2,526: Complete responses, fielded Jan. 9, 2025, to Jan. 27, 2025
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Meanwhile, the share of disbursement receivers who say they are 
highly likely to choose instant if given the option is up 19% from 47% in 
2023 to 56% this year. This shift is particularly evident among younger 
generations and parents. While interest in choosing instant payments 
grew among all demographic groups, it remains highest among these 
two demographics. For instance, 67% of consumers who have chil-
dren are highly likely to choose instant payments if given the choice 
compared to 48% of those without children. At 70%, Generation Z 
consumers are highly likely to choose instant payments if given the 
choice, while just 37% of baby boomers say the same. Meanwhile, 
slightly more than two-thirds of millennials and bridge millennials say 
they are highly likely to choose instant payments if given the choice. 

These findings suggest that financial constraints, as well as the increased 
spending that comes with raising children, can drive consumers to 
require instant access to good funds. For these consumers, the ability 
to receive payments instantly means they can better handle urgent 
expenses, reduce reliance on credit and improve financial planning. 

FIGURE 3

Consumers who choose instant disbursements
Share of consumers highly likely to choose instant payments if given the choice,
by demographic 

Source: PYMNTS Intelligence
Digital Transformation and Instant Payments Fuel Business Disbursement Efficiency, March 2025 

N = 2,526: Complete responses, fielded Jan. 9, 2025, to Jan. 27, 2025

January  2023 January 2024 January 2025

Generation

•	Generation Z 51.8% 52.5% 70.3%

•	Millennials 61.4% 64.0% 68.1%

•	Bridge millennials 64.4% 61.1% 67.3%

•	Generation X 50.5% 47.3% 55.5%

•	Baby boomers 29.0% 28.2% 36.7%

Income

•	More than $100K 52.2% 48.9% 58.9%

•	$50K-$100K 46.2% 47.7% 54.4%

•	Less than $50K 40.4% 42.1% 51.8%

Family status

•	Have children 59.3% 60.3% 67.3%

•	Do not have children 38.6% 38.9% 48.0%
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One in 4 disbursement receivers 
urgently need their funds instantly 
— with the certainty of funds being 
immediately available combined with 
financial need the core drivers of 
urgency.

Despite significant differences since January 2024, data shows that 
urgency is beginning to show a consistent, durable presence in the 
lives of consumers. Urgency means that consumers want their payouts 
in 30 minutes or less, and the share of consumers who say this has 
remained steady at 24%. Not surprisingly, a higher share of millennials 
(29%) and consumers with children (29%) say they want their payouts 
in 30 minutes or less, a further indication that financial pressures can 
drive the urgent need for funds. 

There has also not been a huge change in urgency across disburse-
ment types since last year. At 31%, sports betting disbursements are 
still the most likely to be wanted urgently, as these funds are most 
likely needed for further betting. Though they remain in the lead, there 
has been a slight dip in urgency for sports betting payouts as well as 
for income and borrowing disbursements. Meanwhile, the urgency to 
get product- and service-related funds instantly has risen margin-
ally. These findings highlight areas of special interest to consumers, 
suggesting an opportunity for business senders to increase customer 
engagement and satisfaction by offering instant payouts.

Receivers who used instant payments the 
most for multiple disbursement types and 
are willing to pay a slightly higher or much 
higher fee for receiving instant payments if 

they need the funds urgently

64%
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5%

FIGURE 4

Consumers who need funds urgently
Share of consumers who urgently needed instant disbursements, by demographic

Source: PYMNTS Intelligence
Digital Transformation and Instant Payments Fuel Business Disbursement Efficiency, March 2025 

N = 2,526: Complete responses, fielded Jan. 9, 2025, to Jan. 27, 2025
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Consumers have various reasons for wanting instant disburse-
ments, but the certainty that funds are immediately available 
to spend is the top reason cited by receivers. In fact, one-third 
(32%) of consumers cite peace of mind from having the funds in 
their account, with 18% saying this is the most important reason. 
Yet also notable is that when aggregating all the reasons that are 
based on financial need—bills, emergency expenses, essential 
items, debt repayments and financial constraint—data shows 
that financial need is cited by over half of consumers as the 
most important reason they want their disbursements instantly.

The certainty of immediate available funds was the most pop-
ular reason for needing to receive payments instantly among 
approximately 22% of respondents receiving product- or  
purchase-related payments, followed by insurance and winnings, 
at 19% each. Meanwhile, financial need played the biggest role in 
instant receipt for borrowing. In fact, 64% of borrowing disburse-
ment receivers want funds instantly due to financial need. These 
findings again suggest that financial pressures and constraints 
are key drivers behind the growing interest in instant payments.

Moreover, data shows that the larger the disbursement, the more 
disbursement receivers need it immediately. In fact, receivers 
of disbursements that average more than $500 in value are 
33% more likely to use instant as their primary way to receive  
disbursements. Notably, this trend is consistent across all types 
of disbursement categories, suggesting that the size of the  
payment is a key factor in why certain disbursements are wanted 
instantly more than others.

FIGURE 5

Reasons consumers want instant payment methods
Share of consumers who cite select reasons why they wanted instant payments over 
the last 12 months

Source: PYMNTS Intelligence
Digital Transformation and Instant Payments Fuel Business Disbursement Efficiency, March 2025 

N = 814: Respondents who typically need funds instantly, fielded Jan. 9, 2025, to  Jan. 27, 2025

Most important reason Important reason, but not the most important

Peace of mind from 
having the funds in 

my account

 17.9%  14.4%

32.3%
 15.4%  16.9%

Essential purchases

32.3%

Tight budget/ 
financial constraint

 12.1%  12.0%

24.1%

Housing and  
utility payments

 10.3%  16.1%

26.4%

Debt repayments
 8.3%  12.6%

20.9%

An investment 
opportunity

 6.3%  7.5%

13.8%

Business expenses

 7.0%  8.8%

15.8%

An emergency 
situation

 5.4%  10.6%

16.0%

Recreational/ 
leisure expenses

 3.6%  9.5%

13.2%

Large upcoming 
purchase

 4.0%  6.9%

10.9%

Use for sports 
betting/gambling

 4.6%  8.4%

13.0%
A legal or 

administrative 
deadline

 3.4%  7.0%

10.3%
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Consumers who prefer digital 
payments receive instant payments 
most often, and these instant 
receivers prefer funds to go directly 
to their banks.

Consumers overwhelmingly prefer that instant payments be depos-
ited directly into their bank accounts. Among the most popular 
methods are Zelle and push-to-debit options, which provide seam-
less integration with banking services. Unsurprisingly, consumers 
who say they prefer digital payments are also more likely to receive 
instant payments most often. In fact, consumers who favor Zelle 
and push to debit are three times as likely to be regular users of 
instant payments. Those who prefer direct bank deposits and digi-
tal wallets are more than twice as likely to turn to instant regularly.  
 
Yet, while those who prefer Zelle and push to debit are most likely to 
use instant regularly, only 3.3% of consumers prefer Zelle and 6.1% 
prefer push to debit. With 35% of consumers preferring bank depos-
its, it is clear that bank deposits are most favored by consumers. This 
preference for direct deposit into bank accounts may also reflect a 
broader desire among consumers for seamless integration with exist-
ing financial tools. 

FIGURE 6

Predicted probability of instant usage
Share of consumers who prefer select instant methods and are likely to use instant 
regularly

Source: PYMNTS Intelligence
Digital Transformation and Instant Payments Fuel Business Disbursement Efficiency, March 2025 
N = 2,526: Complete responses, fielded Jan. 9, 2025, to Jan. 27, 2025

50%

45%

40%

35%

30%

25%

20%

15%

10%

Cash Check Bank  
account

Push to  
debit

Zelle Digital  
wallet

Other  
cards

Other digital 
payment

14.2% 14.2%

32.8%

45.1% 45.1%

32.1%

19.1%

35.9%

12%

Percent of consumers who prefer select destination

5% 35% 6% 3% 21% 8% 10%



26  |  Digital Transformation and Instant Payments Fuel Business Disbursement Efficiency

© 2025 PYMNTS All Rights Reserved

The Full Story  |  27

Data also shows that, consistent 
with July 2024, more payments are 
received instantly to digital wallets 
—PayPal specifically— an indication 
that digital wallet use drives increased 
instant usage. In January 2025, 15% of  
disbursement receivers said they used 
instant payment to a digital wallet 
the most often compared to 14% in 
July 2024 and 7.8% in January 2024. 
Moreover, the increasing use of PayPal, 
in particular, accounts for the growth 
in instant use via digital wallets. In 
January 2025, 7.4% of receivers used 
instant payment to PayPal the most 
often, compared to 5.6% in July 2024. 
The increased use of digital wallets 
suggests that consumers are looking 
for payment methods that offer flex-
ibility and convenience, particularly 
those that allow quick fund transfers 
and easy spending.

FIGURE 7

Consumer instant method usage
Share of consumers using select instant payment methods the most to receive disbursements

 

5% 10% 15% 20% 25% 30% 35%0% 40%

Total instant

Instant payment 
 to digital wallet

Real-time bank 
 account deposit

Push to debit card

Push to credit card

 37.9%
 37.1%

 32.4%

 14.9%
 13.8%

 7.8%

 13.3%
 13.5%
 13.7%

 6.8%
 6.5%

 7.4%

 3.0%
 3.3%
 3.5%

Jan. 2025 July 2024 Jan. 2024

Source: PYMNTS Intelligence
Digital Transformation and Instant Payments Fuel Business Disbursement Efficiency, March 2025 
N = 2,526: Complete responses, fielded Jan. 9, 2025, to Jan. 27, 2025
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Source: PYMNTS Intelligence
Digital Transformation and Instant Payments Fuel Business Disbursement Efficiency, March 2025 
N = 2,526: Complete responses fielded Jan. 9, 2025 – Jan. 27, 2025

[/TOPIC 3]

Urgency increases disbursement  
receivers’ willingness to pay for  
instant funds access, with 1 in 5  
willing to pay a substantially higher 
fee to get funds instantly. 

As instant payments become more prevalent, consumers are demon-
strating a growing willingness to pay a premium for faster access 
to their funds. Nearly half of disbursement receivers indicated they 
would be open to higher fees for instant transactions, particularly in 
urgent financial situations. While 27% of disbursement receivers are 
willing to pay a slightly higher fee to get funds instantly in an urgent 
situation, 20% are willing to pay a substantially higher fee to get funds 
instantly. This willingness to pay more for immediate access pres-
ents an opportunity for businesses to offer premium instant payment 
services. However, it is crucial to strike a balance between fees and 
customer satisfaction to avoid alienating price-sensitive consumers. 

FIGURE 8

Willingness to pay for instant disbursements
Share of consumers willing to pay a fee to receive disbursements when they need 
the funds urgently

Source: PYMNTS Intelligence
Digital Transformation and Instant Payments Fuel Business Disbursement Efficiency, March 2025 
N = 2,526: Complete responses, fielded Jan. 9, 2025, to Jan. 27, 2025
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Younger consumers are more willing to pay 
higher fees to receive funds instantly when 
the funds are urgently needed. While 80% of 
baby boomers are unwilling to pay more for 
instant payments in urgent situations, three- 
quarters of Gen Zers would pay a slightly 
higher fee to get urgently needed funds 
instantly with 44% willing to pay a much 
higher fee. Also, 60% of paycheck-to-pay-
check consumers with issues paying their 
monthly bills would pay a slightly higher fee, 
with 26% of these consumers willing to pay 
a significantly higher fee. Both demograph-
ics are more likely to face ongoing financial 
constraints, an indication that financial need 
combined with urgency drives up the amount 
consumers would spend to get instant  
disbursements. 

FIGURE 9

Willingness of consumers to pay
Share of consumers stating how much of a fee they would be willing to pay to receive instant payments if 
they needed the funds urgently, by generation

Source: PYMNTS Intelligence
Digital Transformation and Instant Payments Fuel Business Disbursement Efficiency, March 2025 

N = 2,526: Complete responses, fielded Jan. 9, 2025, to Jan. 27, 2025
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DATA 
FOCUS

High satisfaction with immediate 
funds likely draws consumers back 
for more, and this satisfaction pays 
off, as regular users are willing to 
pay higher fees for instant funds. 

Consumers who frequently use instant payments tend to develop 
a strong reliance on these services, demonstrating their trust in 
the reliability and efficiency of real-time transactions. One-third 
(34%) of consumers reported using instant payments across mul-
tiple disbursement types, while 62% received instant payments 
for at least one type of disbursement. At 51%, Gen Z consumers 
are most likely to be regular receivers, 48% more than the gen-
eral population. This pattern of repeat usage suggests that once 
consumers experience the benefits of instant payments, they are 
unlikely to revert to slower methods.

Regular instant receivers are highly  
satisfied, making them even more willing 
to pay higher fees.
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High satisfaction levels among regular users also implies that the 
availability of instant payments significantly influences customer 
loyalty. The share of consumers who are highly satisfied is 18% 
higher among those who choose instant than among those who 
receive non-instant payments. At 79%, consumers continue to be 
happiest when they can choose instant from a range of instant 
options as opposed to when instant is the only available option, 
at 74%. This suggests that optimizing user experience and expand-
ing access to instant payment options can help ensure sustained 
consumer engagement.

FIGURE 10

Consumer satisfaction when receiving disbursements
Share of instant receivers who are highly satisfied when receiving 
disbursements, by payment type

Moreover, regular instant receivers are more willing to pay 
extra to get funds instantly if they have an urgent need. In 
fact, 64% of receivers who use instant payments for multiple 
disbursement types are willing to pay a higher fee for instant 
payments if funds are needed urgently. These consumers are 
nearly three times as willing to pay a much higher instant 
fee to receive urgently needed funds than those who rarely 
receive instant or not at all. These findings highlight the link 
between regular instant use to receive disbursements, high 
satisfaction with access to immediate funds and the will-
ingness to pay higher fees, especially when they need funds 
right away. Given the varying willingness of consumers to 
pay for instant access, providers should implement tiered 
pricing models. Offering both percentage-based and fixed-
fee options will help maintain affordability and maximize 
user engagement while ensuring profitability.

Source: PYMNTS Intelligence
Digital Transformation and Instant Payments Fuel Business Disbursement Efficiency March 2025 

N = 2,526: Complete responses, fielded Jan. 9, 2025, to Jan. 27, 2025
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FIGURE 11

Willingness to pay a higher fee 
Share of receivers willing to pay a higher fee for receiving instant payments if they 
needed the funds urgently, by instant usage persona

Source: PYMNTS Intelligence
Digital Transformation and Instant Payments Fuel Business Disbursement Efficiency, March 2025 

N = 2,526: Complete responses, fielded Jan. 9, 2025, to Jan. 27, 2025
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ACTIONABLE 
INSIGHTS

01
The demand for instant 

transactions is not a passing 
trend but a fundamental shift 

in consumer expectations. 
Employers, gig companies 
and service providers must 

integrate instant payout 
solutions to meet worker 

and consumer demands for 
faster access to earnings and 
refunds. Companies that fail 
to adapt risk losing users to 
competitors that offer more 
flexible payment options.

Urgency is primarily driven by 
financial need and the certainty 

that funds are immediately 
available for spending. Larger 
disbursements and specific 
categories such as betting 
or income disbursements 

are more likely to be wanted 
instantly. Businesses should 

consider offering instant 
payment options, especially 
for larger transactions or in 
sectors where immediate 

access to funds is critical for 
consumers.

Consumers receiving instant 
payments favor direct-to-bank 
deposits, including Zelle and 
push-to-debit options. Digital 

wallets are rapidly growing, with 
PayPal emerging as a preferred 

method. The continued interest in 
Zelle and push-to-debit methods 
signals an industry shift toward 
seamless, mobile-first financial 

experiences. Strengthening digital 
wallet and bank integrations 

will be key to meeting evolving 
consumer expectations.

Among nearly half of disbursement 
receivers, urgency increases the 

willingness to pay more for instant 
funds access, especially among 

those facing financial constraints. 
While some individuals are willing 

to pay a percentage-based fee 
for faster transactions, others 
prefer fixed costs that provide 

predictability in pricing. By offering 
flexible payment structures, 

financial institutions and service 
providers can accommodate a wide 

range of users while maintaining 
affordability and accessibility.
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D igital Transformation and Instant Payments Fuel 
Business Disbursement Efficiency, a PYMNTS Intelli-
gence and Ingo Payments collaboration, is based on a 
census-balanced survey of 4,416 U.S. consumers con-

ducted between Jan. 9 and Jan. 27. It examines consumers’ use 
of instant payments for the disbursements they receive from 
government and nongovernment entities. This edition focuses on 
nongovernmental disbursements. This is the eighth year we have 
conducted this study, providing insight into consumers’ grow-
ing interest in instant disbursements. Our sample was balanced 
to match the U.S. adult population in a set of key demographic 
variables: 51% of respondents identified as female, 33% had a 
college degree, 46% earned more than $100,000 annually and 
29% were millennials.

THE PYMNTS INTELLIGENCE TEAM THAT PRODUCED THIS REPORT

John Gaffney 
Chief Content Officer

Yvonni Maraki 
SVP, Data Products and  
Senior Analyst

Margot Suydam
Senior Writer

March 2025 Report

DIGITAL TRANSFORMATION  
AND INSTANT PAYMENTS  

FUEL BUSINESS 
DISBURSEMENT 

EFFICIENCY



42  |  Digital Transformation and Instant Payments Fuel Business Disbursement Efficiency

© 2025 PYMNTS All Rights Reserved

Digital Transformation and Instant Payments Fuel Business Disbursement Efficiency 
may be updated periodically. While reasonable efforts are made to keep the content 
accurate and up to date, PYMNTS MAKES NO REPRESENTATIONS OR WARRANTIES OF 
ANY KIND, EXPRESS OR IMPLIED, REGARDING THE CORRECTNESS, ACCURACY, COM-
PLETENESS, ADEQUACY, OR RELIABILITY OF OR THE USE OF OR RESULTS THAT MAY 
BE GENERATED FROM THE USE OF THE INFORMATION OR THAT THE CONTENT WILL 
SATISFY YOUR REQUIREMENTS OR EXPECTATIONS. THE CONTENT IS PROVIDED “AS 
IS” AND ON AN “AS AVAILABLE” BASIS. YOU EXPRESSLY AGREE THAT YOUR USE OF 
THE CONTENT IS AT YOUR SOLE RISK. PYMNTS SHALL HAVE NO LIABILITY FOR ANY 
INTERRUPTIONS IN THE CONTENT THAT IS PROVIDED AND DISCLAIMS ALL WAR-
RANTIES WITH REGARD TO THE CONTENT, INCLUDING THE IMPLIED WARRANTIES 
OF MERCHANTABILITY AND FITNESS FOR A PARTICULAR PURPOSE, AND NON-IN-
FRINGEMENT AND TITLE. SOME JURISDICTIONS DO NOT ALLOW THE EXCLUSION 
OF CERTAIN WARRANTIES, AND, IN SUCH CASES, THE STATED EXCLUSIONS DO NOT 
APPLY. PYMNTS RESERVES THE RIGHT AND SHOULD NOT BE LIABLE SHOULD IT 
EXERCISE ITS RIGHT TO MODIFY, INTERRUPT, OR DISCONTINUE THE AVAILABILITY 
OF THE CONTENT OR ANY COMPONENT OF IT WITH OR WITHOUT NOTICE.

PYMNTS SHALL NOT BE LIABLE FOR ANY DAMAGES WHATSOEVER, AND, IN PARTIC-
ULAR, SHALL NOT BE LIABLE FOR ANY SPECIAL, INDIRECT, CONSEQUENTIAL, OR 
INCIDENTAL DAMAGES, OR DAMAGES FOR LOST PROFITS, LOSS OF REVENUE, OR 
LOSS OF USE, ARISING OUT OF OR RELATED TO THE CONTENT, WHETHER SUCH 
DAMAGES ARISE IN CONTRACT, NEGLIGENCE, TORT, UNDER STATUTE, IN EQUITY, AT 
LAW, OR OTHERWISE, EVEN IF PYMNTS HAS BEEN ADVISED OF THE POSSIBILITY OF 
SUCH DAMAGES.

SOME JURISDICTIONS DO NOT ALLOW FOR THE LIMITATION OR EXCLUSION OF LIA-
BILITY FOR INCIDENTAL OR CONSEQUENTIAL DAMAGES, AND IN SUCH CASES SOME 
OF THE ABOVE LIMITATIONS DO NOT APPLY. THE ABOVE DISCLAIMERS AND LIM-
ITATIONS ARE PROVIDED BY PYMNTS AND ITS PARENTS, AFFILIATED AND RELATED 
COMPANIES, CONTRACTORS, AND SPONSORS, AND EACH OF ITS RESPECTIVE 
DIRECTORS, OFFICERS, MEMBERS, EMPLOYEES, AGENTS, CONTENT COMPONENT 
PROVIDERS, LICENSORS, AND ADVISERS.

Components of the content original to and the compilation produced by pymnts is 
the property of pymnts and cannot be reproduced without its prior written permis-
sion.

DISCLAIMER 

ABOUT

Ingo Payments empowers banks, FinTechs, and enterprises to deliver modern 
financial experiences through its full-service embedded banking platform. 
Ingo's bank-grade modern money stack, built with embedded compli-
ance and risk management, enables seamless account funding, transfers, 
mobile deposits, payouts, digital wallets, account and card issuing, PFM, 
and rewards solutions across a wide range of industries and use cases. 
With a vertically integrated platform, Ingo helps clients minimize third-party 
risk, reduce operational complexity, and lower costs—all while accelerating 
go-to-market timelines. Headquartered in Alpharetta, Georgia, Ingo employs 
more than 240 payments experts and serves some of the largest brands in 
North America. Learn more at ingopayments.com.

PYMNTS Intelligence is a leading global data and analytics platform that 
uses proprietary data and methods to provide actionable insights on what’s 
now and what’s next in payments, commerce and the digital economy. Its 
team of data scientists include leading economists, econometricians, survey 
experts, financial analysts and marketing scientists with deep experience 
in the application of data to the issues that define the future of the digital 
transformation of the global economy. This multi-lingual team has conducted 
original data collection and analysis in more than three dozen global mar-
kets for some of the world’s leading publicly traded and privately held firms.

We are interested in your feedback on this report. If you have questions, comments or would 
like to subscribe, please email us at feedback@pymnts.com.
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